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Abstract

The purpose of this independent research was to study behaviors and factors affecting

the decision to purchase an endowment life insurance for consumers in Bangkok.
The sample group in research was the consumers who have bought an endowment life
insurance. Age over 20 years, there were 400 people in Bangkok. They were tested by using
online questionnaires as a tool for data collection. The statistics in hypothesis testing are Chi-
Square Test, T-Test, and One-way ANOVA

The hypothesis testing results at the significant level 0.05 showed that

(1) Demographic factors such as age, marital status, level of education, occupation, and
income affect the behavior of buying an endowment life insurance in various aspects.

(2) The difference between demographic factors affecting the attitude of purchasing an
endowment life insurance. There are different marketing mix factors such as product, price,
place (distribution channel),promotion (marketing promotion), physical evidence and process,
but research has been found that demographic factors that do not result in consumers having
different attitudes towards marketing mix in terms of people factor (personnel).

Keyword : an endowment life insurance
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