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ABSTRACT

The research studies the object First to study the demographic characteristics of
Generation Y consumers in Bangkok that use movie video streaming. Second to study the
behavior of using movie services video streaming online in consumers Generation Y in
Bangkok. Third to study the satisfaction of using movie streaming NETFLIX for Generation Y
consumers in Bangkok

The sample group used in this research is Generation Y consumers in Bangkok. Which
used 400 video streaming internet video services using questionnaires as a tool for data
collection. The statistics used in the analysis were percentage, mean and standard deviation.
Hypotheses were tested by t-test, One-Way ANOVA and Chi-square relationship analysis. If
differences are found, they will be compared in pairs by LSD method.

The hypothesis test found that Generation Y consumers in Bangkok That use movie
services video streaming There are demographic factors, sex, age, income per month,
occupation and education level. Different Makes the satisfaction towards using movie

streaming video streaming NETFLIX of Generation Y consumers in Bangkok differences.
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