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Abstract

The Objectives of this study were 1. To study the population characteristics of
working people in Bangkok area who buy products via Instagram. 2.To study online
shopping habits of working people in Bangkok area. 3.To study marketing mix factors

affecting online purchasing decisions via Instagram of working people in Bangkok area

The samples groups were 400 samples from working people in Bangkok area.
The questionnaire used for tool in this study. The analyte of descriptive statistics were
frequency percentage mean and standard deviation. The analyte of inferential statistics

was One-way ANOVA (F-Test) and Chi square.

The results for hypothesis showed gender revenue and occupation had
relationship with frequency via Instagram. Age and revenue had relationship with a

cost of purchase via Instagram. And overall, of personal factors affect to marketing mix.
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