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Abstract

The objectives of this study were 1) to study the loyalty of the staff of Valaya
Alongkorn Rajabhat University 2) to study the loyalty of the staff of Valaya Alongkorn
Rajabhat University under the royal patronage that classified by demographic factors 3) to
study internal marketing which effects to the loyalty of Valaya Alongkorn Rajabhat University
under the royal patronage’s staff.

This study used quantitative research and used the questionnaires to collect the
data from 320 staffs to examine the hypothesis. The statistics used were frequency,
percentage, mean, standard deviation, t-test, One-way ANOVA (LSD) and multiple
regression.

The result of hypothesis as; the different demographic factors can classify the
loyalty of Valaya Alongkorn Rajabhat university’ s staff and the internal marketing had

influence on the loyalty of of Valaya Alongkorn Rajabhat university’ s staff.
Keyword: Internal marketing, Loyalty of the staff
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