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ABSTRACT

Study of research subject Consumers' attitudes in using food panda application
services in Mueang District Phetchaburi Province the objectives of the research were to study1)
to study the attitude of consumers in using Foodpanda's application services in the Muang
district 2) to study consumers' attitudes in using Foodpanda's application services in Mueang

district. Phetchaburi Province Classified by demosgraphic factors.

Sample group used in this research the questionnaire was used as a tool to collect
and collect sample data from 400 users of Foodpanda application in Mueang District. The
statistics used are Distribution of frequency, percentage, mean, standard deviation the
hypothesis testing, t-test, ANOVA (One-way ANOVA) analysis and if any differences are found,

the paired tests will be done with LSD statistics.

The hypothesis test found that consumers with different gender, status, age, education
level, occupation, and income. Have an attitude to use Foodpanda's application services in
terms of product, price, distribution channel in terms of marketing promotion, physical, and

presentation. And process aspects were different at the significant level of 0.05.

Keyword : Attitudes ; Consumers ; Using Foodpanda Application Services
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