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ABSTRACT

The objectives of this study were 1) to study the acceptance of A-Mobile application for
financial transaction via mobile phone ; BAAC in Chaiyaphum 2) to study the acceptance of A-Mobile
application for financial transaction via mobile phone ; BAAC in Chaiyaphum that classified by
demographic factors 3) to study the acceptance of A-Mobile application for financial transaction via
mobile phone ; BAAC in Chaiyaphum that classified by behavior usage application

This study used quantitative research and used the questionnaires to collect the data from
sample group was 400 customers who use A-Mobile application. The statistics used were frequency,
percentage, mean, standard deviation, t-test, One-way ANOVA and LSD at the statistical significance
level of 0.05

The result found that the different demographic factors as follows education level, career

and monthly income affected to different acceptance of A-Mobile application and there were
different behavior usage application factors as follows usage functions, usage frequency and usage
time affected to different acceptance of A-Mobile application.

Keyword Acceptance Technology ; E-Banking ; BAAC
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