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Abstract

The objectives of this study were: 1) to study behavioral decision making of buying on
shopping online in situation of Covid-19 by Ramkhamhaeng University students, 2) to study
behavioral decision making of buying on shopping online in situation of Covid-19 by
Ramkhamhaeng University students classified by personal factors in the fields of gender, age,

average monthly income, and education level.



The sample in this study consisted of 400 students who studying in Ramkhamhaeng
University. Frequency, percentages, means, and standard deviations were used for data analysis.
Test hypothesis by using T-test and One-way ANOVA statistics.

The results of the study revealed that students of Ramkhamhaeng University who had
different gender, age, and education level were not influenced the behavioral decision making
of buying on shopping online in situation of Covid-19. However, Ramkhamhaeng University
students who had different average monthly income was impacted to the behavioral decision

making of buying on shopping online in situation of Covid-19.
Keyword: Behavioral; Shopping online; Decision making of buying goods
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