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Abstract

research subject The decision to buy an iPhone in Bangkok have a purpose To
study the decision to buy iPhones of people in Bangkok Study the marketing mix that
affects the decision to buy iPhones of people in Bangkok. Study the iPhone brand that
affects the decision to buy an iPhone in Bangkok. and study the marketing mix and brand
of iPhones that affect people's decision to buy iPhones in Bangkok The sample group used
in this research was a population of 400 residents in Bangkok, using the Taro Yamane
formula. The instrument used in this research was a questionnaire divided into 4 parts.
answer the questionnaire Marketing mix factors Consumer brands in Bangkok's decision to
buy iPhones and the decision to buy the iPhone of Bangkok people

The results showed that Most of the respondents were female. accounted for
64.1%, aged 25-30 years, representing percentage 64.7 Bachelor's degree accounted for
69.5%, income 25,001-35000 baht, representing 50.9% and occupation of private company
employees accounted for 43.1% of the opinions of people in the decision to buy an
iPhone in Bangkok Overall, it was found that Opinion was at the highest level, average
4.41, standard deviation 0.616. Marketing mix that affects people's decision to buy an
iPhone in Bangkok. In terms of products, prices differ significantly at a statistical level of
.05. The brand of iPhone affects people's decision to buy an iPhone in Bangkok. The brand

image Brand attractiveness was significantly different at a statistical level of .05

Keywords: decision, purchase, iPhone
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