HadeiifinasemaindulatoewnsoauladinuevmaieduuniullavosdusTnelumemeyin
NWIIVITIAT
FACTORS AFFECTING CONSUMERS OF DECISIONS TO PURCHASE FOOD
ONLINE THROUGH GRABFOOD APPLICATION IN PHAYATHAI DISTRICT,
BANGKOK

aigNIue Ldaial
#1Y1IVINTIANT ANTUIINTTING UMINIRYTILAUNS

HSURATEUUNAI

Nattakan Sengpat
Email: 6214154003@rumail.ru.ac.th
Faculty of Business Administration Program in Management Ramkhamhaeng University
Corresponding author
UNANED

av A o aa ] v a & N a o < Y a
N13IULIBDN {jﬁ]ﬁ]EW]@JNamaﬂ'ﬁfﬂﬂauelﬁ]sﬂa@qwqiaa‘lﬂaumqu%awwaLﬂSUULLﬂiUﬂuWSUB\?QU§Iﬂﬁ1u

'
(% =

= ¢ Y| s Aa !
wang1lv nsammaniuas dingUszasdiieAnuiifadudiudszaunisnisnain (7Ps) idnasionis

Andulatoomsseulariukenndntuuniuiinvesiuslaaluwangln ngummumues nquiiogns

Y

v
[ o

Tun1537uAselfiduu 400 Au 1938N15dud70819uUUIY (Simple Random Sampling) wagld

wuvgeuaudueiesdiolunisifiusiusiudeya adanldlunisinseideyauseneudie Aeuaz

A1AUE @B uuUNINSIZIUN aEN1TIRTIEaNN1sanaaenyAn (Multiple Regression Analysis)

= (% =

NaN15338nudn nqusieg1vadulvg Wumends ogluyateny 20 - 30 U dszdunisfinm
U193 Usznevondwwiinauuignienvu uariisoldiadesoideustlutis 15,000 - 30,000 um
TnengAnssunisdndulad oormsesuladiuwonndinduund v avesuilaaluiwanaln
nsawmvues wudngusogsdnlugfieudlunisléuimslaeadediing 1 afieduani Geude

91mMsAuan Tngusvasdvesnsiduinishelidinaniisanelunisidunisludenisauies deuld



USNsTeionansiuianiuemsauiewaz lusN1siloasnsulsenuenms dankgangmaglunng
1Fusn13a1ndn 300 v unasdeyaildussneunisdnduladenlduinisuiaindumesiide uas
NAN1SITENUIN SLAUANNAANILYBIT AT A UdILUSEANNIINITAaIAT iNasBN1SHnaUTaE 991111 S
& 1 a ) < Y a | )
souladiuwenndiaduwnivinvesiusiaaluwangilv nsunnumuasiaenmsiteglussauany

AnLiiuuin (X = 4.04 , S.D.= 0.607) Inedliszauaiufsiusiunisdnduladaoinisesuladnu

wennainduwniulinegluseiudnduladeutueu (X = 4.36, S.D.= 0.671)

Han1InAdeUANLAgIunUIY Jadesudiulszauninisnaininanenisinduladenins

v W [

soulatiusenndindusniuilnvesusiaaluwangy v nyummumuasiiseautvddyn1eaida 0.05

<

I3
a a L4

InesiArduUseansniswensal (R Square) Ay 0.308 wansindiulsdaszhetaduaudiulszauna
nmsna1niinanediuusnu fie nsdndulatos msesuladiiuwenndinduuniufaveuilnalun
wey b nyemEmIuAS Sepay 30.80 Weninnsandusedunudy d51wau 5 du Aedunszuiuns

AUFNYENINIEAIN AUYBNNNITIATINUIY AMUNITALETUNITNGIN LagAIuYAAS

v
v a LY

AdnAey: Nsdndulate, Jadudiulszauninisnain, LLawwﬁmifuLm%Uﬂm
ABSTRACT

The objective of this research was to study marketing mix factors (7P’s) that affected
the decision to purchase food online on GrabFood application in Phayathai District, Bangkok.
The sample group of this study was 400 consumers. They were selected through simple random
sampling. The questionnaires were adopted to collect data and were analyzed using percentage,
frequency, mean, standard deviation and multiple regression analysis.

The results showed that the majority of samples were female. They were between 20-
30 years of age and graduated a bachelor's degree. They worked in private companies and their
average monthly income was between 15,000 - 30,000 Baht. The researchers founded that the
majority of the sample group ordered food less than once a week. Main courses were the most
ordered items among the sample group. The main reason of the sample group using the
application was that the application helped them save time for other matters instead of wasting

time going to order and eat at the restaurant. The majority of the sample group used the



application for ordering their lunch for eating individually and for ordering at the convenient
time. The sample group spent less than 300 Baht per order. The most used source of insights
that helped the sample group make the decision were food content platforms on internet.
Moreover, the research indicated that the marketing mix factors (7P’s) had a great influence on
the sample group decisions in Phayathai District, Bangkok. The level of popularity was at the
high level (X_: 4.04,S.D.= 0.607).This founding revealed the certain levels of decision to
purchase Food Online Through GrabFood application. The probability of the sample group
opening the application and then ordering food was purchased for sure (X_: 4.36,S.0.= 0.671).
The results of hypothesis testing found that marketing mix factors affected the decision
to purchase Food Online on GrabFood Application in Phayathai District, Bangkok with a statistical
significance level at 0.05. R square of the model was found as 0.308 showed that independent
variables was marketing mix factors affected the decision to purchase Food Online Through
GrabFood Application in Phayathai District, Bangkok at 30.80 percent and the marketing mix
factors that affected the decision to purchase Food Online on GrabFood Application in Phayathai
District, Bangkok. There were 5 aspects: Process, Physical, Place, Promotion and People.

Keywords: Decision to Purchase, Marketing Mix Factors, GrabFood Application
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