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ABSTRACT

The purpose of this research is to (1) to study the investment decision of Generation X and Y
during the Covid-19 epidemic, Bangkok. (2) to study the investment decision of Generation X and Y
during the Covid-19 epidemic in Bangkok following the citizen factors. (3) to study factors affecting
Generation X and Y investment decisions during the Covid-19 epidemic, Bangkok. (4) to study the
attitudes towards Covid-19 epidemic affecting investment decisions of the Generation X and Y during
the Covid-19 epidemic, Bangkok. The sampling group was used in this research was 400 investors of
Generation X and Y during the Covid-19 epidemic, Bangkok. and using questionnaire as a survey tool for
collecting data.

The results showed that the majority of samples were female. Have a bachelor's degree, work
in a private company employee and had an average monthly income of 35,001 - 45,000 baht and has
marriage status. And the results showed that the level of importance of the factors affecting Generation

X and Y investment decisions during the Covid-19 epidemic, Bangkok. were at the high level (X_z 4.06,



S.0.=0.262) with the level of opinion, attitude towards the Covid-19 epidemic affecting Generation X
and Y investment decisions during the Covid-19 epidemic, Bangkok. At the highest level (X_z 4.44,
S.0.=0.412) and the investment decision opinion level of Generation X and Y during the Covid-19
epidemic, Bangkok. At the highest level (X_: 4.35,5.D0.=0.362)

The results of hypothesis testing found that differences of education and average monthly
income affecting the investment decisions of Generation X and Y during the Covid-19 epidemic in
Bangkok differently. However, difference of gender age status and careers were not affected to
Generation X and Y investment decisions during the Covid-19 epidemic, Bangkok. In addition, factors
affecting Generation X and Y investment decisions during the Covid-19 epidemic in Bangkok, such as
wealth, rate of return, debt, and attitudes towards the Covid-19 epidemic, affect investment decisions

with statistically significant level of 0.05.

Keywords: Investment Decisions, Generation X and Y
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