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Factors affecting consumers' decision to shop through the Shopee application in the digital

era in Bangkok and its vicinity

= 1
a1 ATy na

Usenaas avlszar’

UNAAED
= a o wdydw S A = a v A 1 =Y dya Y
MIANYINUITERL VLN Ingszasamarnunganssutazatendawanomsaadulaoduaru
a < 3, a a o 3; g <3

maolwanduFo1ll (Shopee) ¥ouis Inaluwang unnuvuasuaz S usma msatons i ldmamnudoya
Y Aax v @ ] o 9 I A A <3 9
AT MIFUAIPENYTTHINITLVVDIZDI 11U 400 9 IFuUVdOU N WATRIND TUMSINUTIVTINTOYA
% Yy A a v A dy [ S W A v A dy a 4
andsaune nganssumsaaaulede mssousumea lulas awlseaw ae msdadulaye Tlumsansiey
9 ana A Y 19y v = [ ~ aaa 9 Aa 9 a 4
doyadnadanssau laun A1esaz Atnae LazaULEUVUINATYIU LAZEDATIS N 1FMIUNTIZH NS
DADDYAINY A

% v Aa

4 ' Y
mdnay: madadulade, uolwandu, Fo1/1l, YimiangunmuruasuazaSumma

Abstract
The purpose of this research study was to study the behavior and factors affecting the decision to shop
via the Shopee application of consumers in Bangkok and its vicinity. The purpose of this research was to collect
data by using a random sampling method of 400 sets of questionnaires as a tool to collect data. The primary
variable was purchase decision behavior. Technology adoption The dependent variable is the purchase decision.
In descriptive statistical analysis such as percentage, mean and standard deviation. and reference statistics using
multiple regression analysis.
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