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Abstract

The objective of this research were 1) To study consumer purchasing behavior of
goods at 7-Eleven in Bangkok. 2) To study consumer purchasing behavior of goods at 7-
Eleven in Bangkok classified by personal factors. 3) To study factors adjust according to the
situation affecting consumer purchasing behavior of goods at 7-Eleven in Bangkok. 4) To
study the consumer's attitude about the Covid-19 situation affecting consumer purchasing
behavior of goods at 7-Eleven in Bangkok. The samples of this study were 400 consumers.
They were selected through convenience sampling, using questionnaires as a tool for data
collection. The statistics used in the analysis were frequency, percentage, mean and
standard deviation by testing the hypothesis by using t-test statistics, one-way variance
statistics (One-way ANOVA), if differences are found by using LSD methods and using multiple

regression statistics.

The results showed that the majority of samples were female. They were between
the ages of 21-30 years old, single status, level of education bachelor's degree or equivalent,
they worked in a private company/ employment, those earning over 40,000 baht per month
and the results of the research also found that the opinion level of factors adjust according
to the situation affecting consumer purchasing behavior of goods at 7-Eleven in Bangkok
were at high level of their opinions (X = 4.164 , S.D. = 0.714). The opinion level of the
consumer's attitude about the Covid-19 situation affecting consumer purchasing behavior of



goods at 7-Eleven in Bangkok were at high level of their opinions (X = 3.77 , S.D. = 0.808)
and the opinion level of consumer purchasing behavior of goods at 7-Eleven in Bangkok
were at high level of their opinions (X = 3.796 , S.D. = 0.677).

The hypothesis test found that the consumer in Bangkok with different age, status,
education level, occupation and income has different effects on consumer purchasing
behavior of goods at 7-Eleven in Bangkok at the statistically significant levels of 0.05. As for
the factor of marketing promotion in the Covid-19 situation, TrueMoney Wallet payment and
consumer attitudes about the Covid-19 situation effects on consumer purchasing behavior

of goods at 7-Eleven in Bangkok at the statistically significant levels of 0.05.

Keywords : Purchasing Behavior of Goods, 7-Eleven, during the COVID-19 epidemic
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fauds B S.E. Beta t Sig

1. MUNSELEIUNITRANA LLE NSl
0.276 0.043 0.358 6.486 0.000*

Covid-19

2. gunszuIunTUosnulsa -0.019  0.049 -0.022  -0.377 0.707
3. frumsdsdudwusenndieduosulad 0102 0.054 0.128 1.881 0.061
4. fuudnnsduniiies 0.025 0.054 0.031 0.464 0.643

5. 9uUNST5ERUEIY TrueMoney
Wallet

0.190 0.059 0.205 3.209 0.001*

6. irunRvasruslaaRgfuanIunsal
Covid-19

0.123 0.033 0.147 3.683 0.000*

AAsT 0955  0.166 5744  0.000*

R=0.693 R”=0.481 Adjusted R* =0.473 SEE = 0.492 F = 60.666*

U v o W

* saullpdAgnsadanszau 0.05

namsiinsIzianaeswam WUl dulsiiannsoruiewginssunisdedudluiiu
avmndoimiuBianiuvesiuilnalungaummumuns (v) TasBeadduaninnlumides 1dud fu
nsaEsuAIaIaluanIunisal Covid-19 (Xy) AUNMSTISERUNIY TrueMoney Wallet (Xs) wag
virunAvesfuslaaiieItuaniunisal Covid-19 (Xe) Auansy Tnevta 3 faudsil anunsavinune
ngAnssunstoaudluiuasmndoeriudianivresiuslaalunsammmues e (v) l#%es
8y 47.3 (Adjusted R” = 0.473)

VYa v = U

A3dedaldanduuszdnsvesduihwennl@auduaunsiuengfnssunsdedudilu

v
1A

Fuazmintoiniudiavliuvesjuslaalunsavmumuas lngsiu (Y) il

Y =0.955 + 0.276X1 - 0.019X2 + 0.102X3 + 0.025Xa + 0.19X5 + 0.123X6
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