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ONLINE MARKETING MIX FACTORS AFFECTING CONSUMER ONLINE SHOPPING

DECISION VIA APPLICATIONS IN BANGKOK
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ABSTRACT

The purpose of this research is (1) To study personal factors, Online Marketing Mix Factors and Online
Shopping Decision via Applications in Bangkok (2) To study personal and Online Marketing Mix Factors
Affecting Consumer Online Shopping Decision via Applications in Bangkok. The study sample group used in
this research was 400 consumers in Bangkok. The questionnaire was used as a data collection tool. The statistics
used in the analysis were frequency, percentage, mean, and standard deviation. The hypothesis was tested using
t-test statistic and One-way ANOVA statistic. If any differences were found, the pairs were compared. using the
LSD method and using multiple regression statistics.

The hypothesis testing results shows that Consumers in Bangkok with different gender, age, education
level, occupation and income Consumers decide to shop online through the applications in Bangkok. There is no
different in buying products via the applications. For the other factors such as online marketing mix, price,
distribution channel, marketing promotion, and personal service affected consumer online shopping decision via

Applications in Bangkok

Keyword: Purchase Decision, Online Marketing Mix Factors, Applications
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