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ABSTRACT

This research of factor affecting decisions to purchase mobile phones of Master of
Business Administration Students Program, Ramkhamhaeng University aimed to study the
marketing mix factors (7 P’s) which affected decisions to purchase mobile phones of Master
of Business Administration Students Program, Ramkhamhaeng University. The samples of this
study were 300 students. They were selected through simple random sampling and using
questionnaires as a tool for collecting data. For data analysis statistics concerning percentage
value, frequency value, average value, standard deviation, and multiple regression are
included.

The results of the research showed that most of the sample group were women with
the age range from 20 - 30 years old who work for private companies or employees with the
average monthly incomeat 15,000 - 30,000 baht. The research showed that the level of
opinions of the overall marketing mix factors (7P’s) which affected decisions to purchase
mobile phone of Master of Business Administration Students Program, Ramkhamhaeng
University were the highest level (X_: 4.26,S.D. = 0.595) and the level of decision to purchase
mobile phones was at definite determination to purchase (X_: 4.51, S.D. = 0.655)

The result of the hypothesis was the marketing mix factors (7 P’s) which affected
decisions to purchase mobile phone of Master of Business Administration Students Program,
Ramkhamhaeng University had the statistical significance level at 0.05 and the coefficient of
determination or R Square was 0.294. This showed that the percentage of the independent
variable, which was the marketing mix factors (7 P’s), affected the dependent variable, the
decisions to purchase mobile phone, at 29.40 percent. When considering aspects, it found
that there were 2 aspects which the physical aspect and promotion.

Keywords: Decisions to Purchase; Mobile Phones; Marketing Mix Factors
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