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ABSTRACT

The objective of this research was to study marketing mix factors (7P’s) that affected.
The decision to purchase sunscreen products through online channels of consumers in
Bangkok and Metropolitan region. The samples of this study were 400 consumers. The
questionnaire was adopted to collect data and was analyzed using percentage, frequency,
mean, standard deviation and multiple regression analysis.

The results showed that the majority of samples were female. They were between
the ages of 36-45 years old, had a bachelor's degree. They worked in a private
company/employment, those with average monthly income of 20,000-40,000 baht. Their
behaviors revealed that the majority of samples had a reason to decide to buy sunscreen
products online was brand credibility and buy on E-marketplace. The resource for deciding
to buy sunscreen products was public-relations media from the brand. The main reason to
buy sunscreen products for protecting against ultraviolet radiation. They spent 500-1,000
baht each time for one time a month. The top 5 brands of sunscreens purchased were Biore,
Nivea, VIV Skin, Eucerin and Garnier. Respectively and selected to sensitive skin for the face
before the sun, cream type and selected SPF 50 or more and PA+++. The results showed
that the level of opinions of the overall marketing mix factors (7P’s) for the decision to

purchase sunscreen products through online channels of consumers in Bangkok and



Metropolitan region were at the highest level of their opinions (X= 4.38, S.D. = 0.630) The
level of opinion in the decision to purchase sunscreen products through online channels of
consumers in Bangkok and Metropolitan region, Definitely at the level of making a purchase
decision. (X= 4.44, S.D. = 0.698)

The results of hypothesis testing found that marketing mix factors (7P's) affected the
decision to purchase sunscreen products through online channels of consumers in Bangkok
and Metropolitan region with a statistical significance level at 0.05. R Square of the model
was found as 0.176. Showed that independent variables was marketing mix factors affected
the decision to purchase sunscreen products through online channels of consumers in
Bangkok and Metropolitan region at 17.60 percent and the marketing mix factors (7P’s) that
affected the decision to purchase sunscreen products through online channels of consumers

in Bangkok and Metropolitan region which there were two aspects: process and price.
Keywords: Decision to Purchase, Marketing Mix Factors, Sunscreen Products
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