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ABSTRACT

The objectives of this research were to study factors affecting consumers' bakery buying
decisions in Bangkok on the online markets during the COVID-19. An exploratory research model
using electronic questionnaires as a research tool to collect data. from consumers in Bangkok
who used to buy bakery products through online marketing channels during the epidemic
situation of coronavirus 2019 during January-April 2021, 400 people were surveyed

Research findings revealed that consumers in Bangkok with different sex, ages, education
levels, occupations, and monthly income Causing the decision to buy bakery on the online market
during the epidemic situation of the coronavirus 2019 the study that found including marketing
mix factors product, the online distribution channel, The technology factor of the delivery
application is payment, methods security and safety and factors affecting the situation of the
coronavirus outbreak 2019 in the aspect of the new-normal affecting bakery buying decisions in
Bangkok on the online markets during the COVID-19 with a statistical significance level of 0.05
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