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Abstract

The objects of this research are to find a population factor that affects a packaging designed, a factor
of marketing strategy, the satisfaction of being loyal customers with packaging designed for retaining loyal
customers in Bangkok. Lastly, the satisfactions of marketing mixed. The examples are 400 experienced
consumers buying a bottle of water in Bangkok. The information was collected by a survey of accidental
sampling.

The result of research indicates that female is more likely to answer questions than male. The
examples’ aged between 20-29 years, and their careers are government career workers/state enterprise
employee graduated with a bachelor’s degree with a salary of 10,000- 20,000 Baht. According to the
examples, the most popular brand is Cristal. The most important is marketing mixed. The examples strongly
value factors of related marketing ingredients. The average is 4.42 and S.D. is 0.59. The most important is
the attention of examples to factors of the quality brand valued. The average is 4.54 and S.D. is 0.51. The
factors related to loyal brand customers show that the examples value factors that are related to brand’s
loyalty.

The result of the assumption shows that a population factor in Bangkok with differences of gender,
education, and salary makes no differences of loyal customers buying a bottle of water with statistical
significance at 0.05. The brand values, awareness of brands, a relation of brands, or knowledge of brands
factor take a role of loyal customers who choose to buy a particular brand with statistical significance at

0.05

Keyword: brand loyalty, a bottle of water, brand values
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