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ABSTRACT

The objectives of this research were (1) to study the decision to buy fashion
clothes in department stores of working-aged consumers in Bangkok and (2) to study the
purchasing decisions of working-aged consumers in department stores. Bangkok area
classified by population factors (3) to study the marketing mix (7Ps) affecting the decision
to buy fashion clothes in department stores of working-aged consumers in Bangkok.

The sample group used in this research was the consumers of working age in
Bangkok, was 400 people using a questionnaire to collect data Statistics for data analysis
include frequency, percentage, mean and standard deviation. The hypothesis were tested
by Independent Sample (t-test), one-way ANOVA (F-test), in case of its had statistical
significant differences testing a pair of variables by LSD was used to test hypothesis for
each pair in order to see which pair are different.

The hypothesis test results showed the consumers of working age in Bangkok who
have different age, education level and income affects the decision to buy fashion clothes
in the department store. The marketing mix factor product, price and marketing promotion
affects the decision to buy fashion clothes in department stores of working-aged

consumers in Bangkok.
Keywords : The decision; Working aged consumers
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