%4 a Y a

Jadeniinasianisandulaveinaudvieainisvasuilnalulundmawmans

NINNUNIUAT

Factors affecting decisions to purchase Hatari Fan Brand of Consumers in Wang

Thong Lang District, Bangkok

AN ATATUNT
#1UIVINTINNTAULUINITTIND UMINYIRYIIUAMUN
HSURAYEUUNAIY
Pakpoom Sridungchan
E-mail : 6214154080@rumail.ru.ac.th
Faculty of Business Administration Program in Management Ramkhamhaeng University

Corresponding author

YN

Unanga

M7ideEes {]ﬂf{’l’sﬁﬁma@iamiéfm?mh%aﬁmau?jﬁamm’%ﬁuaqQ’U'%Iﬂﬂiuwmi’wawmq NIUNNUNIUAT
i¥aquszasd ilefnwiladodausraumenisnann (7P’s) finasomadnduladoinaudfesinisvesiuilna
Tun¥mamans nummues nguitegnslumsifoadsiifeduilnafidontoinandviosini3vestuilna
Tuwmdanaavans 31u3u 400 Ay ¥ sduiegauuude (Simple Random Sampling) wazlduuuasuniy
Huedestielunmsiiununutoya addnldlunsinneideya Ussneuse ffosas Araud Aade di

Ueiuunnggu kaensinseiaunsonnsenan (Multiple Regression Analysis)

= [ =

a 6 1 ! U 1 1 1 < a a 1 1 IS
NANTTIAITISTANUIN ﬂqmmamqmﬂwm L‘UUL‘W?T‘WEQQ ZJE]W?J‘%]%JJIUGU’NQ’]Q 26 - 35 U 45¥AUNISAN®Y

USeyeyns Usenauaninmiinauuiusnmenyw/sudng wasiseldndedaiouagluyis 15,000 - 30,000 U


mailto:6214154080@rumail.ru.ac.th

wagNaN TR TeisEiuaAniuiefuladudiulszaunianisnain wudn nquiegsdiulngiinaude

vinludadediusraunianisnatndenisdnduladeinaudnosiniivesduilanluivniamesnans

nyemEmuAs Inennsanegluszduanufaiiuain (X = 4.18, S.D. = 0.820) LagNan1TiATIEVitoya
sefuauAniuiunsinduladeinaudresnsvesusinaluuaiimemans njammumuasegluseAude

wUueY (X = 4.40,5.D.= 0.846)

¥ '

HANTIATIEAINM INAFRUANLFAFIY WU Jadeiudiulssaunieinisnain dnasensdnauladeinay

o

gvoann3veeuslanlulnTmemand nsummuviuas NseautludAgnieaia 0.05 TnglagliAduuszansnis

17

wensal (R Square) 11U 0.632 Lansindulsdase Aetadunudiulszaunanisnainiiiasefiulniu Ao
mssindulatennangesniveaiuilnalunimeman nyunmumuasldsesas 63.2 Wefiarsandusie
U998 WUINTIIIU 3 AU A FUKERAUI ATUTIAT LASAIUNTANLETINIINITRATR Anadonisindulagen

au8vioann3veeEuUsLaAlYn Taneavans NTMNLNILAT

¥
v a [V

Aaney - nsindulade, Jadediuuszaunsnsnain, Wnaudieainis
ABSTRACT

The objective of this research was to study marketing mix factors (7P’s) that affected the
decision to purchase Hatari fan brand of consumers in Wang Thong Lang district, Bangkok. The samples
of this study were 400 consumers. Questionnaire were adopted to collect data and were analyzed

using percentage, frequency, mean, standard deviation and multiple regression analysis.

The results found that the majority of samples were female. They were between the ages of
26 - 35 years old, had a bachelor's degree. They worked in a private company employment, those
with average monthly income of 15,000 - 30,000 baht. The results of the analysis of opinion level on
marketing mix factors, it was found that most of the respondents gave their opinions on marketing mix
factors towards consumers' decision to purchase Hatari fan brand in Wang Thonglang district, Bangkok

Overall, the level of opinion was high (X = 4.18 , S.D. = 0.820) and the analysis of opinion data on

the decision factor of the Hatari fan brand of consumers in Wang Thong Lang district, Bangkok was

purchased for sure (X = 4.40,S.D.= 0.846).



The analysis of hypothesis testing revealed that the marketing mix factors affected consumers'
decision to purchase Hatari fan brand in Wang Thonglang district, Bangkok, had a statistical significance
level at 0.05 with a forcast coefficient (R square) of the model was found as 0.632, which indicated
that the independent variables was the marketing mix factors affected the dependent variables, ie,
the decision to purchase the Hatari fan brand of the consumers in Wang Thong Lang district. Bangkok,
at 63.2 persent when considesing each factor found that these were 3 aspects : product, prices and
promotion which affected consumers decision to purchase Hatari fan brand in Wang Thong Lang

district, Bangkok.
Keywords: Decision to Purchase, Marketing Mix Factors, Hatari fan band
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