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ABSTRACT

The objectives of this research are (1) to study the concepts and theories about
demographic factors, (2) to study the concepts and theories about purchasing digital cameras, (3) to
study the concepts and theories about cumulative factors in marketing 4P’S. The sample group used
in this research was 400 people in Bangkok. The questionnaire was used as a data collection tool. The
statistics used in the analysis were frequency, percentage, mean, and standard deviation. The
hypothesis was tested using a t-test statistic and One-way ANOVA statistic. If any differences were
found, the pairs were compared. using the LSD method and using multiple regression statistics.

The hypothesis test results showed that People in Bangkok with different gender, age,
marital status and average income There are different purchases for digital cameras. and people in
Bangkok who have different occupations There is no difference in purchasing a digital camera. The
marketing mix factor Product, price, marketing promotion and distribution channels There is a

purchase of a digital camera. Keywords : Buying a digital camera , people in Bangkok
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