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ABSTRACT

The objectives of researching the factors affecting decision to use K PLUS mobile
application in Bangkok were (1) To examine the decision to use K PLUS mobile application
in Bangkok. (2) To examine the decision factors of using K PLUS mobile application divided
by demography. (3) To examine Marketing mix, Brand Equity and Technology Acceptance
Model affecting decision to use K PLUS mobile application in Bangkok. The sample group
consisted of four hundred people who used to use K PLUS mobile application in the Bangkok
metropolitan area. The respondent information was collected by online questionnaires.

The study indicated that customers with different demographic: gender and income
have employed different decision with the statistically significance level at 0.05. The results
of the data analysis revealed that all factors of Marketing mix, Brand Equity and Technology
Acceptance Model were affecting the decision to use K PLUS mobile application and the
most affecting was Perceived ease of use.

Keywords: Mobile Application
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