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ABSTRACT

This research had the objective to (1) study decision to buy condominium unit of
Supalai Public Co., Ltd of consumers in Bangkok Metropolis area (2) study decision to buy
condominium unit of Supalai Public Co., Ltd of consumers in Bangkok Metropolis area
categorized by demographic factors including sex, age, status, educational level, occupation
and income (3) study market mix factors, attitude factors and brand influencing decision to buy
condominium unit of Supalai Public Co., Ltd of consumers in Bangkok Metropolis area. The
sample group used in this research were owners and residents of condominium unit of Supalai
Public Co., Ltd of consumers in Bangkok Metropolis area in the number of 320 people.
Questionnaire was used as a tool in collecting the data. The statistics used in the analysis were
frequency, percentage, means and standard deviation. the hypothesis was tested with F-test
and One-way ANOVA. If the difference was found, it would be compared in couple by using
the LSD method and Multiple Regression.

The result of the hypothesis test was found as follows. As for the demographic factors
regarding sex, status, educational level, occupation and income, it was found that different sex
and occupation caused different outcome of decision to buy condominium unit of Supalai
Public Co., Ltd of consumers in Bangkok Metropolis area with statistical significance at the level
of 0.05. As for the market mix factors including product, price, distribution channel and market
promotion, it was found that the product and market promotion had influence on decision to
buy condominium unit of Supalai Public Co., Ltd of consumers in Bangkok Metropolis area. The
attitude aspects including feeling, understanding and behavior and the brand aspect including
brand image, brand charisma and brand benefit, it was found to have influence on decision to

buy condominium unit of Supalai Public Co., Ltd of consumers in Bangkok Metropolis area.
Keyword: Decisions, Condominum
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