msinguladequnsaiiniedliluntadousumatenwiniueonla
(NSHUANYIZIU Daisysshop)
THE DECISION MAKING ON PURCHASING HOUSEHOLD
PRODUCTS FROM THE ONLINE APPLICATION

(Case study of Daisysshop)
S AR AR A (AL Th ]
AVININAIA AVULVITNITFIND UHIINGIAETIWAMN

AsDAAYOUUNAIN

NUTCHAYA CHANVIRIYAPANICH
Email : nutchaya572@gmail.com
Faculty of Business Administration Program in Marketing,
Ramkhamhaeng University
Corresponding Author
UNAALD
4

Av A v A dy o 9 [ A ] a ) 4
N13I98LI BN mm@ﬁu%%qﬂmmmsmGlsv“luﬂsagiaumumumwwam%uaau"lau

A R o

o s A a { s A
(NSMANBIF U Daisysshop)  Hiagiszasdiiie (1) ieAnyinsaaauledeginssiinioaldlu
o A ] a ) L4 AR 9 . A = v A dy
AsITouIUMaenNanFueeulal (nsAANYIT 1M Daisysshop) (2) tiednb1n1saaaulade
s A Y v A 1 a ) 4 R 9 . o @
gilnsalinseslFluasauseurmumeuennamiuseu lawl (nsaidnu131u Daisysshop) $unauilade
4 4 @ 1 @ @ =
Mutlsznsmans 3) wisdniiladeduaiulszauniamsaaia Jadedumseensumalulad
o o o o Y a 9 Aa ' o A e s A 9 o A
nagmiveniuuianssu uazilidvduanduminiinade nsdadulageginsalinesldlunsauson
] a o 4 AR 9 . 1 o 1 A 9 Aav 9 " Y A A
Aumaenwandueou lail (n3alAn1311 Daisysshop) ngudled1aildlumside ldun Jusinah
Y Y
AARAMINLAZIAFDAUAI1DINS 1YW Daisysshop 114114 Shopee 1aE Lazada 3113 384 AU 1a%1n13

AUIVVUIAVDINGUAIDENVINGATVOINTTT 810U (Taro  Yamane) 1015 151UV d0DD 1Y Online

~q 9

IS A A Y ga 1w ' . . A A
Lﬂu!ﬂi@ﬂhﬂ!ﬂﬂiﬂﬂi'ﬁﬂﬂl@y’a ELGB'J‘ﬁﬂWit’INGI'J@EJTQLLUUﬁg@'Jﬂ (Convenience Samphng) ATOINDN L%

H b4 '
S Ya [

av o ya o 9 = [~ 1 A 1 o @ dy Y
Gl,uﬂ1’§’3ﬁ]ﬂlﬂulmﬂﬂﬂﬂﬂ1h‘ﬂtﬂ’ﬁ]flﬁiN"llu ISINISIAT] 57U A9 @IUN 1 AMDINAANTDIUUDIAULLAES

@ J S o { A [ o 1 1
Padeamilszannsmnaasvesdaounuuaeuoiy fumowinerdosnuiladodruyna 1dun e

£l

[ [
S 1 ~ a

= Y <3 = [ v Y 1 £

91y 013 510'1& dauf 2 dauf 2 anuAawReanuilidediudiulszauniinisaaia &
I a [ 4 I Y] ] v o [ ey @ ] a

sznoudie dadedumansuat adedruiia Jasedureanianissasiviiie dadedumsduasy

1 { a [~ { o o (% [ @
NUMINAA d2UN 3 anuAarUneInViladeaumssausuma Tu TaduazmisousuuIanisy



2

£ 9y [ 4 ' 9 a a 1 A a < =~ @

Falsznoudie mssuiise Tewd anudielunsldau anumaamau d@aui 4 anufamumnelny
[ a 9 [ o a v o a Jd

faseduasdu Falsznoudie nmdnvalasidud anuileuivesasidua auise Tewd dau

A a <3 A o v A dy ¢ A Y o A ] a o 4
ns ﬂ'JHJﬂﬂL“I’TuLﬂfJ’JﬂUﬂ'liﬂﬂﬁualﬂcﬁf)@‘ﬂﬂiﬂl!ﬂﬁE)\‘]Glsb'“luﬂﬁ'llﬁﬂuW’luﬂ’NlL@WWﬁLﬂcﬁu@@uUlau

v
\ [ =

= 1 v Y 4 Y 1 = Y
wanmsane1nu Jededulsesinsmans ]lﬂllﬂ IWE DI1BNW uaziwblﬂ NONNU UNIT

o o a

v A dy s A 9 v A ] a o g [ 1 A o
ﬁﬂﬁuiﬂ“ﬁﬂQﬂﬂimmiﬂﬂi%iuﬂiilﬁﬁ)uFﬂu‘ﬂNLL@WWE]L?]%H’E]@H“QU@NT]H DYNWUUIFAINYNINEGD

o

)

0.05 taziladedudiulszauniansnaia ausIn1 aumMsadEsuNMIaaIa  datediums

gousumaTuTaduazmseensinianssy duanudumlumsdedud anuielumsldou any
maamdy Jasedandum e B3leluandud anufiaiivesnndud Suanudeiiv
Tuasidum ﬁNaeiamiﬁ@ﬁuﬁlﬂc'f‘:aqﬂﬂiaﬁﬂ%ﬂﬁuﬂ%ﬁaurhummawwaméi'?uaau”laﬁ
ABSTRACT

Research subject The Decision Making on Purchasing Household Products from The Online
Application (Case study of Daisysshop) The objective is (1) To study the decision making on purchasing
household products from the online application (Case study of Daisysshop) (2) To study the decision
making on purchasing household products from the online application (Case study of Daisysshop)
between personal factors (3) To study the factors of Marketing Mix , Technology Acceptance and
Innovation Adoption , Branding have an effect on the decision making on purchasing household products
from the online application (Case study of Daisysshop) The sample group used in the research was 384
personnel from Consumers who follow and purchased products from Daisysshop in Shopee and Lazada.
Based on Taro Yamane calculation method and Online questionnaires are used as data collection tools.
The research instruments are questionnaires that the researchers created, divided into 5 parts, Part 1:
Personal data of the respondents such as gender, age, job position, income. Part 2: Marketing Mix factor
include Product , Price , Place , Promotion Part 3: Technology Acceptance and Innovation Adoption
factor include Perceive of Usefulness , Perceive of Ease of Use , Perceive Enjoyment Part 4: Branding
factor include Brand Image , Brand Attractiveness , Brand Performance Part 5: Reviews of the decision

making on purchasing household products from the online application (Case study of Daisysshop)

The study indicated that Personal factors such as gender, job position, income different incomes
made the decision making on purchasing household products from the online application (Case study of

Daisysshop) different in statistical significance 0.05 and Marketing Mix factor include Price ,



Promotion and Technology Acceptance and Innovation Adoption factor include The Value of Purchase ,
Perceive of Ease of Use , Perceive Enjoyment and Branding factor include Brand Trust , Brand
Attractiveness , Brand Confidence have an effect on the decision making on purchasing household

products from the online application (Case study of Daisysshop)
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