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A STUDY OF FACTORS AFFECTING THE DECISION TO USE HOTELS
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Abstract

A study of factors affecting the decision to use hotels and resorts in Chanthaburi province. (Case study of
Thai tourists) This objective was to study the decision to use hotels and resorts in Chanthaburi Province. (Case study
of Thai tourists) to study the level of marketing mix brand and service quality factors affecting the decision to use
hotels and resorts in Chanthaburi province, data were collected from the questionnaire. The sample group is Thai
tourists traveling in Chanthaburi province. During May-June 2021, 400 people

The results of the study showed that The results of the overall marketing mix, brand, service quality and
The results of the analysis of the overall stay decision in a very important level

The hypothesis testing results showed that 1) the product marketing mix factor distribution channel
marketing promotion and process Affects the decision to choose hotels and resorts in Chanthaburi province of
tourists. statistically significant 0.05 2) brand factor in terms of brand image The charm of the brand and the benefits
of the brand Affects the decision to choose hotels and resorts in Chanthaburi province of tourists. statistically
significant 0.05 3) Reliability service quality factor customer care and in terms of giving confidence to customers
Affects the decision to choose hotels and resorts in Chanthaburi province of tourists. statistically significant 0.05

Keyword: marketing mix, brand, service quality, service decision
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