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ASBTRACT

The objectives of this study were 1) To study the behavior and satisfaction from
the perspective of consumers. in the cashless society spending of the population in
Bangkok 2) To study the behavior of the cashless society lifestyle of the people in Bangkok

Classified by personal factors and consumer behavior of financial technology 3) To study



the factors of consumers' perceptions of spending in a cashless society that affect
consumer satisfaction of the population in Bangkok.

The sample used in this research is 400 people in Bangkok, using questionnaires as
a tool for data collection. The statistics used in the analysis were frequency, percentage,
mean and standard deviation by testing the hypothesis by using t-test statistics, one-way
variance statistics (One-way ANOVA), if differences are found by using LSD methods and
using multiple regression statistics.

The hypothesis test found that the population in Bangkok with different personal
factors, gender, age, status, educational level and average monthly income. It affects the
satisfaction of consumers in the cashless society spending differently among the

population in Bangkok.
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