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Abstract

Study on factors of consumer attitudes and social media marketing that affect the decision
to buy collagen supplements in Bangkok. It is non-experimental research with the following
objectives: 1) To study consumers' attitudes toward collagen supplement products, consisting of
knowledge, understanding, feelings, and behavior of consumers. 2) To study marketing through
social media containing Word of mouth communication through electronic media (E-WOM), an
Online Community, and Online Advertisement of the collagen supplement business. 3) To study
the decision-making process for purchasing collagen supplements of consumers in Bangkok
through online media. 4) To study the attitudes affecting the purchasing decision of collagen
supplement products of Bangkok consumers through online media. 5) To study the social media
marketing that affects the purchasing decision of collagen supplement products of Bangkok
consumers through online media. By collecting surveys from people who have experienced eating
or have bought collagen supplements via online channels, 400 samples were selected by random
sampling was found that most of them were female aged between 20 - 30 years. They have a
bachelor's degree, and their occupation is a private company employee. The average monthly
income is 15,000 - 30,000 baht. There is an opinion that the first priority of the attitude factor is
product knowledge and understanding. And the first priority of the social media marketing factor
is online advertising. Affecting consumers' decision to purchase collagen supplements in Bangkok

through online channels.

Keywords : Consumer Attitude Factors , Social Media Marketing, Consumers' decision
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