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ABSTRACT

The study of factors affecting consumers' decision to buy life insurance in Bangkok
is intended to (1) study consumer life insurance decisions in Bangkok (2) to study consumer
life insurance decisions in Bangkok (7 financial and scientific facts) (3) to study the factors
that influence consumers' decision to buy life insurance in Bangkok.Chest impacting
consumer insurance decisions in Bangkok.

The sample group used to study the population living in Bangkok as a life
insurance company in Bangkok, which has a large population, so the sample group is set
using a sample table of 95% confidence and 5% mobility rate from the Taro Yamane's
total table, so the sample is 400. Use a specific Purpose Sampling method.a non-
probability model for collecting data By distributing the online survey through Google
From to the sample group, as it is easy to access the sample group, saving time and
money to store the research tools that a survey generates, in six parts, the first individual
survey is for the age, status, and level of education, income, and factor 2.Marketing has
been accumulated in the product, the price, the distribution channels, the promotion of
marketing, the physical characteristics, the process, the third element of the brand. Brand
image, brand charm, brand advantage, fourth environmental factor to the economy,
politics, technology, fifth decision to buy life insurance for consumers in Bangkok, sixth
suggestion.

Studies have found that the individual factors have given rise to different income,
resulting in the decision to purchase life insurance, which is statistically significant in 0.05
and which, overall, is of value to the product, in terms of the distribution channels, in
terms of promoting the physical and visual appeal of the product.Trade, economy, politics,

society, technology are all part of the cut.buy the life insurance of consumers in Bangkok
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