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ABSTRACT

The decision to purchase cancer insurance policies among working
age groups in Bangkok By demographics, including gender statistics test , t -
Test and age, education, occupation, income status using the statistics ANOVA
( of One-Way ANOVA,) if you find the differences will lead to comparable cases.
couple The LSD method was used to study the marketing mix factors ( 7P )
affecting the purchasing decision of cancer insurance among working age groups in
Bangkok. Using statistical data analysis, multiple regression, Multiple Regression
Analysis to study brand factors. The factors affecting the factors influencing the
decision to buy cancer insurance policies among working age groups in Bangkok
were used to analyze the data by using multiple regression statistics Multiple

Regression Analysis to study external environmental factors Affecting factors



influencing the decision to purchase cancer insurance policies among working age
groups in Bangkok Using statistical data analysis, multiple regression, Multiple

Regression Analysis

The samples used in this research were Bangkok residents who are
employees of insurance companies and working-age customers in Bangkok. which
has a large population Therefore, the researcher defined the sample group by
using the sample size table at 95% confidence level and the + 5% error
value from Taro Yamane 's table was 205 people. Total samples
were 205 samples. Purposive  samplingwas  used, which is a non-
probability sampling method. (Non-Probability) in data collection by distributing
online questionnaires via Google From to the sample group Because it is a way to
access the sample easily, saving time and cost in collecting data, the research tool
is a questionnaire created by the researcher, divided into 6 parts: Part 1, a
questionnaire about personal data such as gender, age, status Education level,
occupation, income, part 2, marketing mix factors such as products, prices,
distribution  channels. Marketing Promotion People Physical Characteristics
Process Part 3 Brand factors are: brand image brand charm brand benefits Part
4 : External environment factors, i.e. economy, society, and technology; Part 5 :
Decision to purchase cancer insurance policies among working-age people in

Bangkok. Part 6 Suggestions

The results showed that Individual factors such as different incomes
resulted in the decision to purchase cancer insurance policies among working age
groups in Bangkok with statistical significance of 0.05 and the overall factors in

each aspect were product aspect, price aspect, distribution channel aspect. sell in



terms of marketing promotion, personnel aspect, physical aspect Process The
brand image The charm of the brand The benefits of the brand, the economy,
the society, and the technology affect the decision to purchase cancer insurance

policies among working-age people in Bangkok.
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