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ABSTRACT

Research subject A Study of The Investor Decision to Open Forex Trading Accounts
Through Agents In The Bangkok Metropolitan Area the objective is to (1) To Study Decision
to Open Forex Trading Accounts Through Agents In The Bangkok Metropolitan Area (2) To
Study Decision to Open Forex Trading Accounts Through Agents In The Bangkok Metropolitan
Area by personal factors (3) To Study Marketing Mix factors, Attitude of Investment factors,
Branding factors affecting The Investor Decision to Open Forex Trading Accounts Through
Agents In The Bangkok Metropolitan Area. The sample group used in the research was 400
personnel from forex investor. Based on W.G. Cochran calculation method, using convenience
sampling method. The research instruments are questionnaires that the researchers created,
divided into 5 parts, which are Part 1 : Personal data of the respondents, such as gender, age,
education level, job position, income. Part 2 : Questionnaires about Marketing Mix factors,
Attitude of Investment factors, Branding factors, such as product, price, place, promotion. Part
3 : Questionnaires about Attitude of Investment factors, such as knowledge, Feeling, Behavior.
Part 4 : Questionnaires about Branding, such as image brand, attractive brand, brand performance.
Part 5 : Questionnaires about decision factors

The study indicated that factors may be affecting The Investor Decision to Open Forex
Trading Accounts Through Agents In The Bangkok Metropolitan, First of all brand image.
Secondary brand performance, behavior, understanding fundamental analysis and technical

analysis. Last knowledge about condition and investment risk
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