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ABSTRACT

The purpose of this research (1) to study the personal factors of healthy food
purchasers of the population in Bangkok and its vicinity (2) to study the consumer behavior of
healthy food buyers of the population in Bangkok and its vicinity (3) to study the purchasing
behavior of healthy food of the population in Bangkok and its vicinity (4) to study the marketing
factors affecting the purchasing behavior of healthy food of the population in Bangkok and its
vicinity. The sample group used in this research is 400 people in Bangkok and its vicinity who
consume healthy food by using questionnaires as a tool for data collection. The statistics used
in the descriptive analysis were frequency, percentage, mean, and standard deviation. Test
the hypothesis with Multiple Regression Analysis.

The results of the research can be summarized as follows (1) Healthy food purchasing
behavior Overall, the buyer's focus is on a very high level. The most important thing is the
behavior after the purchase. (2) Personal factors of health food buyers most of them were
300 females, age between 31-39 years, with single status, with a bachelor’s degree, working
as employees of private company, with monthly income around 15,001-30,000 baht and has
a body mass index value of 18.5-22.9 (3) Consumer behavior of healthy food buyers most of
them consume a healthy food that comes from nature that contains all the nutrients from
the 5 food groups. Reasons for their consumption are because they want to be healthy. The
frequency of consumption is 1-2 times a week. The timing of consumption is uncertain. There
is a cost per time to buy 50-100 baht to buy food from common restaurants. And the person
who is the motive for consumption is himself (4) The results of the hypothesis testing found
that the marketing factors influenced the healthy food purchasing behavior of the population

in Bangkok and its vicinity.
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