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ABSTRACT

Research into consumers' decisions to buy fresh bakeries, croissants, and bakeries in
the Bangkok area is intended to study (1) factors affecting consumers' decisions to buy
bakeries, croissants in the Bangkok area (2) to study factors affecting the consumers' decisions
to buy bakeries in the Bangkok region (3)Market forces (4Ps) trade mark and behavioral factors
are linked to the reference group that affects the decision to buy a croissant bakery. The
sample group of consumers in Bangkok is a bakery-chosen Bangkok-chosen consumer, whose
diverse population is determined by the sample group calculated by the five-year-old
kitchen envelope sales, calculated by the population.The website's website introduces a
kitchen suite in Bangkok with a population of 2,366,000 people a year. The size of the sample
group uses the method of determining the sample group by opening the Yamane (1973)
table. This parameter determines the random sample's movement at 0.05.The ability to
collect information by distributing online surveys via Google From to sample groups by
creating a 7-part questionnaire is a powerful tool for storing information. Part one, the
questionnaire screening, part two, the survey respondents' demographic information, covers
gender, educational, vocational, monthly average earnings, and part three (4Ps) of the market
share. Product side, price side, supply side and marketing side. The brand's image, the charm

of the brand, and the benefits of the brand, section five, the behavioral factors that are



referenced in the reference group, are included. First and second, buying decisions, and
seventh, suggestions.

Studies show that the demographic factors for sex, profession and monthly average income
make it a different decision to buy fresh burgers, croissants, statistically significant 0.05 levels,
plus each side's added-value products, marketing channels, and brands.The advantages of
product labels are their behavioral characteristics, their reference group, and their behavioral
characteristics. The decision to buy fresh bakeries, croissants, and other food items from

consumers in Bangkok.
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