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ABSTRACT

Research on Factors Affecting Decision to Use Department Stores The Emporium and
The EmQuartier the objectives of this research were ( 1) to study the marketing mix that was a
factor affecting the decision to use The Emporium and The EmQuartier department stores; (2)
Demographics include gender, age, status, education level, occupation, and average monthly
income that affect the decision to use the shopping mall. The Emporium and The EmQuartier
(3) to study and assess the service quality of The Emporium and The EmQuartier department
stores. The sample group used in this research was people who used the services of The
Emporium and The EmQuartier department stores. by using the research tool as a
questionnaire created by the researcher divided into 4 parts The first part was the personal
factors of the respondents, including gender, age, education level, occupation, average
monthly income. Objectives for using the services of The Emporium and The Emporium
Department Stores Part 2 Information about the marketing mix factors affecting the decision
to use the Emporium Department Stores; and The EmQuartier Part 3 Information for assessing
the service quality of department stores The Emporium and The EmQuartier Part 4: Results of
the decision to use The Emporium and The EmQuartier Department Stores, the researcher
randomly selected 400 people. Data analysis of the research questionnaire entitled Factors
Affecting Decision Making. Use of department stores The Emporium and The EmQuartier the
researcher used one-way ANOVA test statistic with the variables on the outcome of decision
making to use the shopping malls The Emporium and The EmQuartier. Affects the decision to
use The Emporium and The EmQuartier department stores significantly different All aspects of
the decision to use the service.

Keyword : The decision to use the department store service.
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