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Abstract

This research is a survey research aimed to 1) study the personal factors of cafe
business. 2) study the service marketing factor of the cafe business In Bangkok 3) to study
service behavior of consumers in cafes In Bangkok and 4) to study the concept of cafe design
In Bangkok Samples used in this research This is the population and entrepreneurs in Bangkok
who are the number of 400 cafe customers by using the random method of consumers who use
the café And use the method of sending Google Forms questionnaires to additional samples
The statistics used for analysis were percentage, frequency, mean and standard deviation.

The research results were found that Most of the sample were female. Aged between
26 - 35 working as a private employee. Education level is at the bachelor level. The average
monthly income was 20,001 - 30,000 baht 1) The design thinking, the respondents had a high
level of overall opinion 2) The overall opinion about the service marketing was at a high level.
The behavior of the cafe business was at the high level and 4) the design thinking was at the

high level.

Keywords: design ideas for food and beverage menus in Bangkok
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