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ABSTRACT

The objective of research subject “People's satisfaction to the service of Bang Phli Yai
subdistrict administration organization” is (1) to study the satisfaction of the people with the
service of members of Bang Phli Yai Subdistrict Administrative Organization (2) to study the
difference between personal factors and people's satisfaction with the service of members of
Bang Phli Yai Subdistrict Administrative Organization (3) to study marketing factors and
service quality factors Affects the satisfaction of the people. with the service of members of
Bang Phli Yai Subdistrict Administrative Organization. The sample used in the research were
people living in Bang Phli Yai Subdistrict Samut Prakan Province 400 people using Taro
Yamane's calculation principle by distributing questionnaires to the sample group.

Convenience Sampling was used.

The study found that different personal factors Affecting people's satisfaction toward
service of members of Bang Phli Yai Subdistrict Administrative Organization. no difference
with statistical significance of 0.05. As for the marketing mix factors (4P) and the service
quality factors (Service Quality) that affect people's satisfaction toward the services of
members of Bang Phli Yai Subdistrict Administrative Organization. These include price,

response to demand.

Keywords: Satisfaction, Administration Organization
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