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Abstract

The research titled behavior of choosing department stores in Bangkok had 5 objectives as follows.
1) to study behavior of choosing department stores in Bangkok Metropolis 2) to study behavior of choosing
department stores in Bangkok Metropolis by demographic characteristics 3) to study market mix and
organization image factor influencing behavior of choosing department stores in Bangkok Metropolis. The
sample group in this research were the sample group of 443 people by using calculation method of Taro
Yamane and Convenient Sampling. The tools used in the research was questionnaire that the researcher
created which was divided into 4 parts including part 1 data of demographic characteristics, part 2 data of
market mix, part 3 data of organization image and part 4 data of behavior of choosing department stores.
The research result was that demographic factors including different age, occupation and income had
different behavior of choosing department stores in Bangkok Metropolis with statistical significance at the
level of 0.05. The market mix factor influencing behavior of choosing department stores in Bangkok
Metropolis included organization image, reputation, interpersonal contact with statistical significance at the

level of 0.05.
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