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ABSTRACT

This independent study aims to study factors related to the growth of the mobile
game industry. By using the marketing mix (7Ps), production factors (1) price factors (2)
distribution factors (3) marketing promotion factors (4) people factors (5) physical factors
and Work process factors(6) There are also demographic factors(7) such as age,
gender and average monthly income. to be used as information for analysis and
decision making Adjust your strategy and improve it. Providing services for the
production of mobile phone games to penetrate the commercial target group was the
point. There has been a survey of online questionnaires from Community Games in
Social Network and people with personal acquaintances. used to play games on mobile

phones together and there were all complete respondents to the questionnaire. 475 sets



of data were analyzed using frequency, percentage, mean, and standard deviation
distributions. Hypothesis testing was done by t-test, one-way ANOVA, if differences
were found, it would lead to pairwise comparison using LSD's method and multiple
regression statistics. Analysis) The survey results showed that Factors influencing game
play behavior via mobile phone, frequency of play, duration of play Favorite game type
The type of game currently being played, the amount of top-up into the game system
per time Which is related to the growth in the mobile phone game industry found that
there are factors of production price factor and the factor of marketing promotion was
the demographic factor, it was found that the average monthly income was different. It
affects the behavior of playing games via mobile phones, playing frequency, playing
time. Favorite game type The type of game currently being played, the amount of top-
up into the game system per time The average monthly income is less than 15,000
baht, the average is the highest and most of them are students and students.

The results of the product factor hypothesis test (1) from the research found that the
statistical T-Test has a Sig. value of 0.042, which is less than the significance level in
the test set, Ol = 0.05.Price factor(2) From the research results, it was found that the T-
Test statistic had a Sig. value of 0.027, which was less than the significance level in the
test set, Ol = 0.05. Marketing factor(4) From the results of the research, it was found
that the T-Test statistical value was Sig. equal to 0.026, which was less than the
significance level in the test defined, Ol = 0.05, and demographic factors (7). The F-test
has a Sig. value of 0.004, which is less than the significance level. In the given test,
= 0.05, it shows that different average monthly income influences different mobile phone
gaming behavior.
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