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Abstract

The research subject of factors influencing confidence in using the mobile banking
service (MyMo) of Government Savings Bank of Head Office’s Employees aimed to
(1) Examine confidence in using the mobile banking service (MyMo) of Government Savings
Bank of Head Office’s employees categorized by sex, age, status, income, work experience,
and group of operation, (2) Investigate the factor of marketing mix and the factor of technology
acceptance affecting confidence in using the mobile banking service (MyMo) of Government
Savings Bank of Head Office’s employees. The sample in this study included 400 employees of
Government Savings Bank of Head Office calculated from Taro Yamane’s formula and selected
by accidental sampling or convenience sampling.

The study found that regarding the demographical factor including different statuses and
work experience, the confidence in using the mobile banking service (MyMo) was different
with statistical significance of 0.05. The marketing mix factor and technology acceptance factor
affecting the confidence in using the mobile banking service (MyMo) consisted of price,
promotion, process, perceived ease of use, perceived usefulness, perceived security.

Keywords: Confidence in Service, Mobile Banking (MyMo), Government Savings Bank
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