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ABSTRACT

The objective of this research, “Factors Affecting Intention to Quit of Generation Y Employees in
Bangkok”, are 1. To study the intention to quit of generation Y employees working in Bangkok 2. To study
the intention to quit of generation Y employees working in Bangkok classified by personal factors 3. To study
Motivation Factors and Hygiene Factors affecting the intention to quit of generation Y employees working in
Bangkok. The sample group used in this research was 400 generation Y employees working in Bangkok per
calculation from Taro Yamane’s table and using convenience sampling. The research instrument is a
questionnaire.

The findings indicated that the intention to quit of generation Y employees working in Bangkok from
different personal factors such as gender, marital status, education level and average monthly income are
different at the significance level of 0.05. Moreover, there are 9 of Motivation Factors and Hygiene Factors
that affect the intention to quit of generation Y employees working in Bangkok at the significance level of
0.05 — consisting of Salary, Company policies, Growth, Relationship with supervisor and peers, Achievement,

Recognition, Advancement, Responsibility, and Job Security.

Keyword: Motivation Factors, Hygiene Factors, Intention to Quit
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