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Abstract

The purpose of this study is to examine the influence of influencers groups, perceived risk,
attractiveness and image of Korean artists affect intention to purchase cosmetic medicine via online of
Korean artists fan club (KPOP) consumers in Bangkok Metropolitan Region, factors include demographic
factors, influencers groups, perceived risk, attractiveness and image of Korean artists. The 400 sample
were drawn from Korean artist fan club (KPOP) consumers in Bangkok Metropolitan Region. Data were
analyzed by using the frequency, percentage, mean, and standard deviation and collected data from
questionnaires with T-Test, F-Test (One way ANOVA), and Multiple Regression Analysis

The study indicated that the most Korean artist fan club (KPOP) consumers in Bangkok
Metropolitan Region of the respondents were females, under 30 years old, received Bachelor’s Degree
and received monthly income 10,001 - 20,000 bath. Influencers groups were at high level (X = 4.12).
When each aspect, it was found that the aspect has the highest mean was macro Influencers ()? =
4.26). Perceived risk, was at high level ()? = 4.08). Attractiveness and image of Korean artists was at high
level (X = 4.45). Intention to purchase cosmetic medicine via online of Korean artist fan club (KPOP)
consumers in Bangkok Metropolitan Region was rated at a high level (X =3.78).

The results of hypothesis test show that (1) Korean artist fan club (KPOP) consumers in Bangkok
Metropolitan Region with different sex, age, education and income had different overall intention to
purchase cosmetic medicine via online. (2) Influencers groups; macro influencer, micro influencer and
direct influencers, including attractiveness and image of Korean artists had effect Intention to purchase
cosmetic medicine via online of Korean artist fan club (KPOP) consumers in Bangkok Metropolitan
Region at statistical significance of 0.05 levels, while perceived risk had not effect Intention to purchase
cosmetic medicine via online of Korean artist fan club (KPOP) consumers in Bangkok Metropolitan
Region.

Keyword: Intentions to Purchase
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fidufihiaueduiifnarernuiilatonsdomesusTnafiduumunduRatunivg (KPOP) udosaulat
Tuwangannavuas sldmyleseideyameationnsenyian Multiple Regression Analysis
NN
mnseideyauuuaeunumsidannagUiansifeldfwielud
semslieneitiadeduynnavesuilned SuriuduRaluinvd (KPOP) wazdentonmdievnuie
ooulay] Tuwangamanuas uazU3uama wuin dallvgidumemds fenganin 30 3 fszfumsfinuszdu
Usayayws wazelamadiou 10,001 - 20,000 U
HanTIiATEsiBvsnavesnguinsdeeauslnafiduuiuadufaluinva (POP) uasidonien
donsrinudoosuler] Tuwansaymamuas wasUSuamalnenimsay eglussiuanuddgann Wefiansanse
sy wud Sudvswavesngudsdsluiiunuy Macro influencer sglluseiudndyunniign @wdn 2 dueglu
seAudIANIN Aip NRUVNINTI kazngueedsluliuwuy Micro influencer mua1dy



naMTAAsEinIsiuieudssvesiuslnaiduuuadudaluiniug (KPOP) riudeseulat Tu
WANTANNAYUAT wazUTuamalasn sy aglusyaumnudidguin
namsAnszinnuisgalanasmdnualvesdatunmanidufinaueduivesweiuslnafiiu
wiupduAaluinivd (POP)  sinudeseulatl Tulwmnsammamuas wasUIuumalasnins iy ogluszdu
A AapnnTian
samegieuidlatonsdesesiuslaafiduunundufaluinma (KPOP) iudoseulati Tu
WANTANNLYIUAT UarUTunmalaen ey agluseAunudftunn
panaisuiisunnuddlatensdenesuilaafiiuumuadufalunvd (POP) rnudoseula
Tuwanganmumuas warUsuauma Juunmutadeduyana Ussnausie e 01y seaunsang wasselase
Wou annsoazumside Wl fuslnaduuriunduadunud (kPoP) Kudoseulat luwanganmamuns
wazUSunuma Aifne a1y ssdumsinunaeseldreiieusnaty vildenudiladendondaenwaashaiy
NaNTUATIEBVENavINGuE198 Feusznaudiae drudninavesngudedsluliuLuy Maco
influencer Fudvswavaangus1sdsluiluuuy Micro influencer wardviswarasngudneds fitinadeauiila
FordoeafuslnafiduuriunduAatiunva (kPoP) ridessulay Tuwmnsaymumuas uazUumma
anunsnaguneide 19ddl Sviwavesngusnads Audvinavenguéredsluiluuuy Macro influencer #u
Sywavesngussdsluiiuuuy Micro influencer wardudvawavesndumanss fradeanuidladorsdions
vosfuslnafiduuuedufatiunma (KPOP) siudesoulat! luwansammamiuns uazUsuama
nansianeinissuiemnudssiiinadenuiilatonsdonmesiuilnafiduuriuaduialuniug
(KPOP) sinuensulat Tunnaymannuas uwaztunma annsoagumside Téssd mssudanudes L
soriladersdomesuilanfifuriuaduialunma (PoP) rudessulay luwmnsanmamuas
uazUsLuma
pansiangimmnifgalauaznmdnuaivestatunmaiiudinaueduiiifnanennudilato
nedensvesuilaeiduuiuadudaliunvd (KPoP) riudessulay Tumngammusnuns uasUsumuma
annsagumside 16l ansninfsgalausemwdnuaivesdaluinmafidufinauedud fradeauila
Fonvdorwesuilnaiiiuuniueduialunmma (POP) iudoseula Tuwansamumunas wazUumma
unagluazanysiena

1. HamsIeTIsseaunINeiladeivaionvewusioaiduunupaudatiuniwa (KPOP) wide
soulai Wenmsweglusyaunn deninsaluseds wuii dedawnianadetdosgn Ao uwlitavdrens

a ¥

nwianfifiavedufalunvaiduveudsnaunninduieiabediufede Mellonadounanasugia

LY o

Uaguivilidauiundsendnunntu nedenldaneluddsndu wuaunmdudlimnzauiuieves

3
a v

duidundn defiflendemniign fo vinilusluduasuuztileu viemuddnlinldnvdenanmaniy
thiaueidufaliunvaniurey snaidumneduilnadegiuiinginssumsuenseduiinuesiurey dadu
audnfiiselovilvituausouslédsdn desmsliauseuiidnsn vietuveuludafieriuaues vilviiussiiu
WaRsRuAUTEU 19U oy Aseuas Wleusmau Wudy Jeaenndesfunyidoves vafiniud dmados
(2564) I§Anwiladeiidmanonnuidadodudeeulatinumednvesiuilnasswitaoumsalaio-19 Tu
AngaTmLUATLaEUTNMma Inewud fuilaafitedudesulatiiumednlumansanmamunsuas
Usunmma Samnudniiulnenusoruiilatedudesulatiumedn lussdueudidapnn wardiaennas
funuATeves 1l wuaies (2563) I6dne Jeddvsnadelamanuudsausoula anudesiulundnfasi
uaruTAnTsuvesAud OTOP duarderuiiladiodud OTOP vesjusinAlunsammamunsiuar Uuma Ty
i seuanasalatiodudn OTOP wesiuilarlunsummemunsuasUsunmalasoglusdumn



2. wamsAnwinwsaladenvaionvessusTnaiiiuunuad udatiunma (KPOP) sudosaulal Tu
INFUVNIINAT UazUauama FuunmuTlaseauynna Ussnounde e 8¢ szAunIsiny) uazselane
wou anunsaasulaned

2.1 fulnafiduuundufaliunmvg (KPOP) rrudessulay Tulwansamamuns wasUSunmadiil
weghaity ilsianuddatenvdenlasn ey waah malnasonuddatensdens iesnme
visfimsinduladodudinuremsesulal mnmsdedulavandis o wavilanuaulandndasinvdens
Wieguaiimiinues inniweme Jsaonadosiuaniseves smiu FerTaus (2565) AfnudvEnaves
F3Auiidnareriaunfuazeuiilatedud iy nanmsfinwnudl welanuusnssuriliarudslatodudn
Juuansnatueg et dyeadnisesu 0.05

22 fflaaiduunurdudiatuinvia (KPOP) sudessulat Tuwmngammumuns wazUSumma
fiflony uar eldraousatu vilianuddatendondasnmsusiiaiy uansi g uanelireioud
uaseruRilatonvdiens Wy msfinguieiureuneaemaniaeil q ussveulddudussnmudu vie
punszuaiien dunelddmetu iliAedesialumsliteuwasilimadentodudunnetulude
Feaonadesiuidoves oy audAesy (2564) ivnmsine Jadeiilonsnadennudsladedudni
wewvdiadu @il Wunsa luwmngavmannuas Taenui guslnafitleny wazseldsoeu unnseiuiina
emuidlaTodufruwenaLAy 197 unSaunnsieiy agnafltfudfyneadnisedu 0.05

23 fuslaniiduumundudatuinmg (KPOP) iudessulatl luwmnsammamuns uazd3uama
fiftszdumsAnwsntuy viliauddlatonsdendasnimeasietiu uansisedumsinuiinaserusila
Formdion iemngifssiunsinuifiugetuasiimstuei wndeyannvaneunas shnisssdiumaden
Tunsde uazAnudoyaneumsdndulade ilelimeuauasamudeinmsvesiaesnniian Jsaonadoaty
NUATeURs gsns Wune (2564) fidnun Tadeiidmansenudernudidlate el wasnsuensioves
fuslalunistederneeulaviiunislail (Live) Taewuin duslnefiedoidernooulatinlad (Live) s
sefumMsAnuansiutsiimsvende mfianela wasausdladeriunndetu

3. uamsAnwIBnENaveINgu1BTHasen At ladavs 191 e U InaTiTuuW RS UAA T
inmid (KPOP) rinudoeula Tuwmngammamuns uasuama aunsoaguldd

3.1 BvBwavesngudede dundusneddluiuuuy Macro influencer finasioruiilatonedanses
Fuilneiiduuriunduatiunvia (KPOP) sivudesouler] Tuwmngammuvnuns uasUunma Se3sedamniy
1 {usloafiduuunduRaliunmd (KPOP) wasidendonvdensinudossulat luwangammumuas was
Usuauma Tiamnudndnyrodvisnavesnausnedduiuuuy Macro influencer lussdusnniian Mailiilesanile
ooulatfifurmuaslfifiu m tnes viewausd Aduveuidulavandudviliiinanuaynau 1933
dudnlmi 9laefueniaiseaziBeafertuaaauld 3301514 vieiavesduduaslideyatislusylov
uennigaimauistiulszaumsnlludedsnueaulatilaenis shareiilesoulailudedsrusaulativiliian
NIEUILMNT WOM viemsuensiennnnguidn uinssnglugnguuunalvg) snnnimiluauau ifanisadesnia
ndu Sedawalidnnnudslalunsdenmdien Tuaenadoatunuiseves ansiln Auuf (2560) Aidnuiade
fifinadernuidlatovosfuslnrandelavamssnviiflonugiiavsnavudsauseulat Tnewuih fiivEwa
TudsemosulatiuszLamngu Macro influencer fnasenuiilatodudvesiuilnanndelanmssnninle
wazdisaonpdoatunuisuves 1lim vruaios (2563) ifnwiadudviwadelawanuudruoaulay anuidediy
Tuwdnfasiuaruinnssuvesdudi OTOP dswadernusidlatodudn OTOP vesfuslnAlunsammavnuns uas
Usuuena Tnemuin Bvisnameangudnedduilunuu Macro influencer Sinasioamudslatadudn OTOP vosuilnn
TungavmanmuesuazBunmasealitodapmeedianszsu 0.05
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3.2 Bviwaresngusneds fungusnsdslubiunuy Micro influencer Snadenusilatonvdionsues
fuslneiliduununduiatunvia (KPOP) rinudossulay] Tuvnnsaymennuns uazU3uama efidedamuiu
1 fusloafiduununduAaTunma (KPOP) wawdontenvdiorsinudessulay luwsnsunmamunas ua
YSununa TanuddgysiednSnaveangudnsds audnsnaveangusnsdduiluwuu Micro influencer Tusedu
1nn eesanieniluialeves Blogger Truslow waglinnuaynawiu dmsvenseasidunming o 1wy
Aauant® 38n1slY visesen newnienislavanduslag Blogger fitugou vlidenislavanain Blogger
wnnn ana tn¥es videmausaiiuglavanuonaintudslddanaudlu 1 uasiinazutstiuszaunsolly
dodarneaulati Inams Share Filevsulaludedinuseulatl vinliiAnnszuiums WOM v3ensuensiean
ndudn 1 uinszanelugnguuuielveg ufunduauny msndesnungu dmalfAnmudalalunsdeny
d1o Beaenndesiunuideves ameln Auuf (2560) fidnn Tedviidnadernudtladevesiuilnnande
lawanysznninlenugdsnsnavudsausaula Inewudn gldnSnaludsruesulatussiavngy Micro
influencer Skarormuiilatodudn Tnenslawanilligidvinaludseussulatiussinnngs Micro Influencer
finartorusiladedudvesiuslanrndelavanyssnniile uasdsaenndostumifoes alnn wuiades
(2563) fifnw Jadudvsnadelavanuudenuesulat mmndesiulundnisiuazuinnssuesdud OTOP
dwmaernudilatodud OTOP vewjuslaalunsuymamuasiarUTunmalaewuin nduéreddluiiuuuy
Micro influencer finasonnusalatodudn OTOP vesfjuslaelungammaymuasuazUSunmasg1efitod iy
yaadATisEAU 0.05 e

3.3 Bviswaveangusneds Frunduvnanss fademuddlatersdensuesjuilnaiiiuuniundy
Aatuinvid (KPOP) rudeeoulat] Tumngavmanues wasunma Je3deiinnuiuin fuslaeiduumiu
pdUARTAMA (KPOP) uawidentorudensindesauley lumnsammamuns uazdSuama Tiemnuddy
sodvsnavesngummsiluseduInn fnnuiiuin naedaiduilnaasdodud vieusnisagiimatinueu
Ind3anou waefuslnafinisuuziihaud viieuimsiinuestuveuliiiiiou aseunivienulnddalssinsely
$e Feaenndasiumidfoves amsln Auuta (2560) innsAnmdafeiinasommusdlatovesuilnnain
Aolavaussnnilenudiidvswavudsnueaulat Taonuin nquvmanssdinaronudaladodudes
fuilneandelaanuszinviiile wazdiaenndosiuamiddoves 2 vuefies (2563) Adnw Jadudviwa
Aolavanuudseueaulay anudosiulundnfusiuaruinnssuvesdud OTOP dwaronusidladodudn
oToP wesfuilnalungammamuasuay Unmma Tnewuin vewavesndumianss iarenusdladodud
oTOP vesjuslnslunsaymamuaswasUumast iitod WameadAnseiu 0.05 Auadu

4. wamsinwmssvsanudesdiuadenuidleondonesvsianiiduunundviatunimg
(KPOP) siruoaoulan Tusngamanuns uazUsuama annsaasulanad

4.1 m3¥uanuidedifinarornuiilatonsdonmosuslnafiduunuadufadunma (KPOP)
riudessulat Tulwmngavmuviuas uazUSunma Jefidedienuiiuin fuslaafiduuruadudaduiniva
(KPOP) wazidentonsdionsiudessulay Tuansammumuns uarUiunmalsienuddymssuimimdes
Tusduann uilifsseduturesaruddlate filidesnlugaddvaszuunstedudwinudoseulay o
unaneuazihinasgumsinweudaonde Weuntowdedud mndudrdrsannnistonielingmim
UsrAvsnmiiensazldtu daeduiagldumsquannunaniesy Tnefudududaelutmunnaviouey
duaslumsielunderoly Wudu sufsssuumstssfuinuosulaifiianulaonstegs idesniinisdise
Rusilaguusdia viderumsaunu OR Code Twsasiulnpssuurassumsiidnisiauiogiwionios il
Fuslnafiduunuadudatiunva (PoP) dwlug ”i,ﬁmﬂmﬁudwrm%uimmL?imhiﬁ@m%wasiammé?ﬂa%a
a9 Jsaenndoeiuanuideres Wusws nedinugiiy (2562) fifnilateiidmadenuitlatendes
wesdenauuudunsdiAing SEPHORA PLAY! Tnewuinnisiuianudesifinasionsadladiondoaeiosdions
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wuugu WnenuduUsvirupfnisalinsaundnsemou wasdsdonnaosiunuideves amaivs Yyygnsasey

£

4 o w

(2561) fifne msdiiusiunmsiuianudsaaranuideiolindefidmaromsnladogunsaioenids
meeeulay Tngnuin ms¥uianuides dauszneuse sumsiu sumenin fMudsine sunan waysiu
aufuduilidssasdensidlategunsaioendimeesula

5. wamsAnwnamiiagalauasn manvaivesiatunmanuinauedusinasoniiusilede
nvdenveufusinaiduuruedviatiumua (KPOP) sudeseulad lumngummamiues uasysuama
annsoaslasad

5.1 arnniigalawaznmdnuaivesfatunwaiduiiinaueduiinasonnudilatonsdiens
voujuslnafifuunundudaluinma (KPOP) rinudessulat Tulwansammaviuas uasUSuama G433
fanudfiudt guilaafiduuruadualuining (KPOP)  uazidendervdronsinudessulay luiun
n3ammuvLAs LazUunma Trenudfgsernuifsgalanaznmdnualvesdatiunmaiidugiinaue
Audn Tussduanniian fidesnn fuilnadedn arunhisgela wesnmdnuaivesfalunmafidu
finauoAuiiifianuldsiwmunszuatontiagtu annsafsgaladuilaalitoaudlduniian Teaenndos
fuaddoves 5131 auasse (2563) idnuilafeiiidvsnareanudilatedetuduresuslnanieisty
nesitemesulmilummngurmaues lewuin emunRsgnvesdungieused frnadernudilatoderi
widuvesuslnaiaisiune iuvemesulaflunngammuvueses1afideddyymeefnfissiu 0.05
Jolauauus

Mnuamsideededl aauouulumsifofwielud
BNFNAVDINGIUE WS

AudvSnavengueBaluiluLuy Macro influencer Bvigwavasnguenedsluiluiuy Micro influencer
uazA1uBvENATesNAuE 9B IamTs T 3 du TnaresziuanuRilatonrdensesiuslnafiuuriundy
Aatiunma (KPOP) tudessulay Tuiwsnsammumuas wasUSunma fafu asdnsemslieuddadueeig
wnlumslavandudlaeas Tn¥es viemauss duilviaunsfgannuaulaanguslald Tnsams
ﬁu%lﬂﬂﬁ%uﬁuau LaZANRM AT 1UNTD9 w’%awznau‘%ﬁymmﬁ?uagjué’a M3l Blogger Tunsiauedualuinle
geulay Ad1Ayegranniuiu Wewniflessulatidlld Blogeer L“fluéjﬁ']Lauaﬁué’ﬂﬂy’u%tﬂﬁﬁi@aauvl,aﬂﬁ

Y ad

Tinug 38013l 33991nn1318959901 Blogger Fadulseleviseruilnaig vinlviauls uazdinnuseanisn
¥ oo 3 X y

widonedudiuinntu wazuenndesinsamslitmudfaiudvinavesndudidamansiie fesn
mslsumuurihaudanyaralndi 1y iou aseuata 1wy fdwwdeliduslnafaaudesnsde
Audwieuinmsusnnisuioy
ranniisgalauasnmanualuesiathun et iauedum
AafsgAlausramanyaivesfatunvadduiiiauedud dnadessdiuaudilatonydion
vostjuslnaiduunueduAatiunmva (kPoP) inudeseulat lumnsammumuas wazUSunma fedu osdns
mslimnuddnsernuinfgelonaznmdnvalvesdadunmafidufiausdudnduegrann esin
anuhagelauaznmdnualvesatiunvdazdmaliguilaafnmuaulalusdudadatuinimadiudug
duaue Tastawiznduidmneguilaafiiduuruadudatuinmg vieduvevludAaduinivd dudu
nautmneduilnafifmdsdumsiodudngs
Fowauanuziiiontsir3sensasaly
1. iosmnenudiladessulatifuesiifeatumsnsevinilfewauls anmiasduluamumien
vosuslnafinsdedudiuluomandulngd Faasioufimgfnssunsdovesiuilaald dufumsifesludod



12

Fududeiiuinsein Tnefszeznansinafuneaunns Meiiedsslevinensuuuss wEoRauINT1IuEY

mMsnaneesessnslAnUsyAnE A mn Ty
2. mafnwedsilidumsAnuiameuslaeiifuumuedufalunma (KPOP) wandendorindians

sivdoseulay Tuwsnganmamuns uazSunmawiity lunsite aduiely msiinisweneveuasmsfinw

Tinfauazasounquunntu wWu Anwfuslaaiamniidontensdensinudessulal welinsuseu

ausslaterdesiudessulavesiuilaalunmsaiavn

LaNE1581989

nsudaasunIsAsErIaUsEme nsgnsendled. (2566). wandasivaedulnegwmaliadlunale
FupnasumuruyszmaSuaauazialan. dududle 5 wwieu 2567, 910 httpsy//www.ditp.
go.th/post/84713.

nsgnTRIVaIlolrsusRLayeaL. (2566). :1891uUsy 7T Thailand Digital Outlook UsedaTl 2566. Audu
dle 6 wweu 2567, 91N https://tdo.onde.go.th/document.html.

vaRnud fieiadios. (2560).  Heseiiadwanonrudladodudiooulakiunednvosguilonsenis
aoun1salladn-19 luwensaumnwuniuasiayUsuama. nsAuaiIBaseusmsgsnaumdudn,
UTINGIFENTUNN.

umais Yayayavdiasa. (2561). AINFTUSA UM TSUFAMAB A Tede! 09 aTiamAsEN 15
m‘gd?@ézdfgé@Unsdaann"m”omaaaulmi WetnusInermansuydugin, nainsalunninende.

afgwn quisaad. (2563). Taseiidsmanienaiuianelouasnisior veunioedioneasunidn. asinusns
IANITUMIUUNS, WANINLIFLURNE.

s1fu auURasw. (2564).  Jesuiidansnadenimusiledodusukennanti 1o Wunsa luive
NFUNNYYIUAT. EnsINUSUIIMITIAANMTTN, UINeFEATUATUNTILIM.

5731 auassen. (2563). Jadeiiddnsnasionnusdladaideduntuvesuslnameissuaresugome
pouladluangunnumiuas. arsinusnisdanmsumdadin. uwninerdeudieg.

siwsws wedsnugite. (2562). tadeiiaamanionawiilofonaouniosionuuugy : nsaiiny) SEPHORA PLAY!
ASAUAINDATEINYNFANSUINUNNARN, UNINY1AYSITUAART.

T T3ugTaug. (2565). SvENaves T3 Tuiilnaseviauniuaza I ladoauAITY. ansinusmsians

UNUUIR, YNINYIRYUARS.

(5N Wuwe. (2564). Hadsiidewansenusonauiilede aruianely uasnisuensovestiusinaluns
Foudorhooulariinzlad (Live). arsimusmsdansumdadin, uniinerdouding,

aménln fwui. (2560). taseiiiasenauiledovesuslnaamdelavanyssinnidlonugisnsnauu
Amuoaulal. n1sAUATaTEUSMSTINAIUMIUMEIR, W INeNdesTsuamans.

ien uadios. (2563). tasedvinadelavanvudinueaulay anudesiulunansaeiuasuinnssuyes
Fudt OTOP  dwasionawdalododudt OTOP  vesduslaalungammwumunsuazusuana.
N3ANYIBATEUTMTTINAUM TN, UMY TIUAMNA.

queidonanslng. (2565). AadmasuAwIl vatanden BAU3nIsld Auile 20 wwieu 2567, 900
https://www.kasikornbank.com/th/business/sme/KSMEKnowledge/article/KSMEAnalysis/Doc
uments/Beauty-Business Trend.

ADsignment. (2562). Presenter K-pop #un1sdeaIsnisaainveusus. dududle 5 wwieu 2567, 910
https://adsignment.home.blog/2019/09/28/presenter-k-pop/.

Ajzen, |, & Fishbein, M. (1975). Belief, Attitude, Intention and Behavior: An Introduction to Theory
and Research. Chicago: Dorsey Press.


https://www.ditp/
https://tdo.onde.go.th/document.html
https://www.kasikornbank.com/th/business/sme/KSMEKnowledge/article/KSMEAnalysis/Doc
https://www.kasikornbank.com/th/business/sme/KSMEKnowledge/article/KSMEAnalysis/Doc
https://adsignment.home.blog/2019/09/28/presenter-k-pop/

13

Ajzen, 1. (1985). From intention to actions: A theory of planned behavior. In Kuhl, J. & Beckman J. (Edss.),
Action control: From cognition to behavior. New York: Springer-Verlag, 11-39.

BrandBuffet. (2565). 7/107@371/5/%707’) Fandom Marketing na&gwa‘ﬁ%uww@’gﬂﬁﬁﬁ’a?ﬁmvwa"’mm “Uwu
pay”. Aufuile 8 wwnou 2567 910, httpsy//www.brandbuffet.in.th/2022/01/the-wall-2021-
fandom-marketing/

Cronbach, L. J. (1974). Essentials of psychology testing. New York: Harper & Row.

Crown About. (2566). TimsrssilidneudennSiounes fisvsnadensindulatondniusivesgnd.
dududle 8 wweu 2567, 910 https://crowdabout.io/blog/brand-presenter/

digimusketeers. (2564). Social Media A8? imlfézﬂfz?f/aﬂéﬁﬂﬁﬂQﬂfulﬂﬁugiﬁwad@m dududle 5 wweu
2567, 910 https://digimusketeers.co.th/blogs/online-marketing/

Heng, X., Hock-Hai, T., & Bernard, C. Y. T. (2005). Predicting the Adoption of Location-Based Services:
The Role of Trust and Perceived Privacy Risk. Retrieved April 8, 2024, from http://citeseerx.ist
.psu.edu/viewdoc/download?doi=10.1.1.231.9148&rep= rep1&type=pdf.

Ismail, K. (2018). Social Media Influencers: Mega, Macro, Micro or Nano. Retrieved April 4, 2024, from
https//smwww.crmswire.com/digital-marketing/sodial-media-influencers-mega-macro-micro-or-nano/.

Kang, J. M. & Kim, E. (2012). e-Mass customisation apparel shopping: effects of desire for unique consumer
products and perceived risk on purchase intentions. International Journal of Fashion Design,
Technology and Education, 5(2).

Kelman, H. C. (1961). Processes of opinion change. Journal of Public Opinion Quarterly, 25(1), 57-78.

Kotler, P. & Keller, K. L. (2012). Marketing Management (14th ed). Upper Saddle River, N.J.: Pearson
Education.

Kotler, P. (2003). Principles of Marketing. Retrieved April 8, 2024, from https://library.wbi.ac.id/reposi
tory/212.

Lamb, C. W., Hair, J. F., & McDaniel, C. (1992). Essentials of Marketing (7th ed). Mason: South-Western.

Lee, S.Y. (2010). 1 &7 LALH O} O/& ZPH= £ O/ Retrieved March 5, 2024, from
http://m.star.mt.co.kr/view.html?no=2010022420021691348&category=&category=&pDepth
1= &pDepth2=tv&hid=&dt=.

Meskaran, F., Shanmugamm, B., & Ismail, Z. (2014). Factors affecting on security perception in online
purchase intention. Advanced Science Letters, 20(10-11), 2004-2008.

Pavlou, P. A. (2003). Consumer acceptance of electronic commerce: Integrating trust and risk with
the technology acceptance model. International Journal of Electronic Commerce, 7(3),
101-134.

Rovenellj, R. J., & Hambleton, R. K. (1977). On the use content specialists in the assessment of
criterion-reference test item validity. Dutch Journal of Educational Research, 2, 49-60.

Shank, M. D., & Langmeyer, L. (1995). Achieving at university and beyond: does it help to be good
looking. Asia Pacific Journal of Marketing and Logistics, 24(5), 746-752.

Watson, J. & Repelski T., (2021). Forget Hollywood There’s a new global brand ambassador. Retrieved
April 4, 2024, from https.//www.voguebusiness.com/companies/forget-hollywood-new-global-
luxury-brand-ambassadors-bts-blackpink.

Yamane, T. (1973). Statistics: An Introductory Analysis (3" Ed). New York: Harper and Row Publications.


https://www.brandbuffet.in.th/2022/01/the-wall-2021-%09fandom-marketing/
https://www.brandbuffet.in.th/2022/01/the-wall-2021-%09fandom-marketing/
https://crowdabout.io/blog/brand-presenter/
https://digimusketeers.co.th/blogs/online-marketing/
http://citeseerx.ist/
https://www.cmswire.com/digital-marketing/social-media-influencers-mega-
https://library.wbi.ac.id/reposi
https://www.voguebusiness.com/companies/forget-hollywood-new-global-
https://www.voguebusiness.com/companies/forget-hollywood-new-global-

