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Abstract

The purpose of this study is to examine the Influence of uses and gratification theory content
marketing and lifestyle affects decision making the Disney+ Hotstar service of consumers in Bangkok,
factors include demographic factors, uses and gratification theory, content marketing and lifestyle. The
400 samples were drawn from population of consumers in Bangkok. Data were analyzed by using the
frequency, percentage, mean and standard deviation and collected data from questionnaires with
t-test, F-test (One - way ANOVA) and Multiple Regression Analysis.

The study indicated that the most consumers in Bangkok the respondents were female,
under 30 years aged, received Bachelor’s Degree, received monthly income 10,000 - 20,000 baht.

Uses and gratification theory were at high level (X = 4.19). When each aspect, it was found that

the aspect which has the highest mean were entertain (X = 4.44). Content marketing were at

highest level (X = 4.21). When each aspect, it was found that the aspect which has the highest
mean was Infographics (X = 4.28). Lifestyle was at a high level (X = 4.19). The overall decision
making the Disney+ Hotstar service of consumers in Bangkok was rated at a highest level ()? = 4.26).
The results of hypothesis test show that (1) the consumers in Bangkok with different education
and income had different overall decision making the Disney+ Hotstar service at statistical significance
of 0.05 levels. (2) Uses and gratification theory; entertain, inform, escape, social interaction and identify
had effect the decision Making the Disney+ Hotstar service of consumers in Bangkok, in addition
content marketing; video and article, including lifestyle had effect the decision Making the Disney+
Hotstar service of consumers in Bangkok at statistical significance of 0.05 levels.
Keyword: Decision Making Service, Content Marketing
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o
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finnuAnfiuRfunisdndulalduing Netflix Tnsnmsweglusefuann Wefinnsudusede wui
Fuilamsinwddninnsindeuniereunanaidudsddygean wazduilansinsmdoyaneunsdaauleld
USnmsuuszuvansuil Srnedetdesiian
2. wemsunsIzvisraumsdnauludenlvuinisaaddwaa senans vesuslnalusngunmumiuns
Suunmwiledeyana ldun e 019 sedunsing uassieldeiou aunsoaguldnd
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Uinmsseinglivimsunanrlesuaniuisiadldnda sonamififina uavengsinsiu axfinsruiunisdndula
THusmsunanesuansuils fadldnda senans (Disney+ Hotstar) laluansaiiu
2.2 ffuslanlumngammamuasiislsesumsanwinety sihlvinsinduladenlduimshatnda
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Tunnsdndulaidenlivinsifleaniuisvesiuilaalulvangaunmumiuas Inonudn fuilnalulun

9
9

nssmmmuasiinelfindedeifeunnnsieiu Tnsdndulalivinsinleanudaunnseiy
3. uamsAnwmguinsltvseloniiidnasionisdnduladenltuinisiaidwas sonanis vos
guslanlusmnsammamiuns aunsoagUland
3.1 nquinstiuseleyil duindounsendnnil Tuadenisanduladenldusnishatdn
gonans vesffuslaalulnnsaymuvnuas Jefidedianuiiui fuslnaluwsnsammamuesifaiud
senquinisiiusglowd duindeuviendnui luszduunniian esan msfurunweuns 834 vie
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mmwwaiﬂmmmsuaalm mmﬂw’ﬂfdaaLaaﬂswimimﬂrﬂmimiaamsﬁEJuu 9
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dvdnanguinislivselovduazanufimels nspaadaion dwansenudensdnauladenlduinig
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@myaIYNa (2565) Aldvhmsnydniwangquinsliusslesiuageufionsla manaadadion
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0.1 mavaradadon Fruunannu fuadensiaduladenldusnstaiinda sonans veq
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Fadlew fuunau Tuseduann esandatdnda semans fnslideuszinmunaulunisuus
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nsdnduladenlduinisiadld wéa senams veantinauuisnluwanganmuues sgredlfodfayod
561U 0.05 AUEU

@

4.2 MInaalaileniauunin/infographics liinadenisdnduladenldusnishatdnda

[

gonan$ vesffuslaalulangaymuviuas Sefidedanuiiuin fuslaalunnsammuvnuasveudiy
fon1snataLT e A1u3UAIN/ Infographics Iuisﬁwmﬁqm dleanfadidnda senan$ dn1sldde
Usginnguniw/Infographics fmanzay Sdeyatignifes dawau lidudeu uaviinmuazdfifagaauauls
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dadulaliuinisunanwosuaniuis Aaddnda sonans (Disney+ Hotstar) waz aonAteIiuUITeTes
3o eonliven (2564) Aldvinn1sAnuavEwavesnsitn1smaAUUULHEM Content Marketing ke
son13inaulaldu3nis Disney Plus Hotstar vesiuslaalulwansannumuns lngnudl dviwavesnsm
mimmmﬁ?jagmww’fam I@ai%ﬁaﬂszngﬂmw/lnfographics luifinason1sandulaldusnig Disney Plus
Hotstar vesfuilaafiondelunnsamnuvnuas sgsiidodfayogiiszdu 0.05 mudiiy

4.3 nsmaraiBaionn duidle duadenisinduladenlduinsiatinda sonans v
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Badlonn fuadle Tuseduunniign osendaddnda sonani$ vruauenineuns 334 vienigu
wotwdu lnelddeuszinialenfiquam anvaziBongs dendnwal WuAAleRlRuALTaLLaz
asaenNfBInIsvesiuilan vliguslaeaule eennddiusinlunisuansarufaiiu wazudsduln
fuilnanedu q Ssaenndosiunuidoves nsaifinn nszdnsens uay NS MAUR (2566) AlFAnw
HadedunisdoansnianisnaiauuuLient (Content Marketing) fidsnasonszuiunisinaulaldusnis
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nsamnLmuAs Fegidefinnmiiiuin fuslaalulwmnsammumuasiianuddgysesuiuunisdiudi
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518369 9 Alkanszannug saufsnsieansiieafuniweuns 334 e fnuuedudu siumaedeamna
ooulavsing 9 wloidunisiagaanuaulevesifuilanluraning iliuslnaiuifmuenazusslovia
fuslamagldsuanniadentiuins wardwmaliuslnaaunsoihdeyawaduluduidelunisaununity
Wieuuazyanaduls
nisaarmBadon
manaadadiemduuney uarduiRle Mnnanideuandvidiuin memaadadomi 2 fu
wareszdunsindulaidenlduinisiaddnda sonanis vesfuslnaluuansaunmamiuas Fuly
ail
gndfesdiiau Sarwiuats Weldiuslarausadlaldisuarlsifinnrndonine wasndmdenilu

Y

gnda gananis arshinnudfyiunsdadomiugluuuunanulvdnsldnwimangay Silden

=S). ) D
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