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Abstract

The objectives of this study were (1) to study demography factors such as sex, age,
marriage status, degress of study, occupation and average monthly income that affected to
the decision to buy food through to buy food delivery of consumers in Sathon Distric,
Bangkok. (2) to study marketing mix factors which related to decision making such as
product, price, place, promotion,people, process and physical evidence affected to the
decision to the decision to buy food through to buy food delivery of consumers in Sathon
Distric, Bangkok. The sample group was 400 people of consumers in Bangkok. The
questionnaire was used to be a tool for collecting the data with the total Cronbach's Alpha
0.932 The data collected were analyzed by using the frequency, percentage, mean and
standard deviation. The hypotheses were tested by Independent Sample (t-test), One-way
ANOVA (F-test), in case of its had statistical significant different testing a pair of variables by
LSD was used to test hypothesis for each pair in order to see which pair are different and
Multiple Regression Analysis.

The results of study showed that the most of the respondents are female, aged
between 21-30 years old, with single marital status, have bachelor's degree, work as
employee of private company, have average monthly income between 30,001 - 40,000
baths. The Decision to buy food through to buy food delivery of Consumers in Sathon
Distric, Bangkok are at the highest level, when focus in a part showes the price has the
hightest mean. Moreover, the results of hypothesis testing showed that demography
factors of consumers in Bangkok with degree of study, occupation and average monthly
income make affected to the decision to the decision to buy food through to buy food
delivery of consumers in Sathon Distric, Bangkok differently at statistical significance of 0.05
levels. Futhermore, marketing mix factors such as product, price, physical evidence and
process had effect to the decision to the decision to buy food through to buy food
delivery of consumers in Sathon Distric, Bangkok at statistical significance of 0.05 levels.
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