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Value and brand association affecting consumer’s decision to buy American

brand of electrical vehecles in Bangkokdistrict.
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Abstract

The purpose of this study is to examine influence, Value and brand association affecting
consumer's decision to buy American brand of electrical vehecles in Bangkok District. The 400

samples were draw from working-age and people lives in Bangkok. Data were analyzed by

using the frequency, percen, mean and standard deviation and collected data from

questionnaires with T-Test, and Multiple. Regression analysis.

The results from the study showed that the respondents most mans were 30 - 40 years
old, company workers, had a bachelor's.degree. They worked a private company employment,
those with average monthil income of 20,000-30,000 baht. By consumer behavior, it was found

that most of the samples used the brand.

Results were that perceived quality, brand association and brand loyalty most affected
the acceptance intention for American EVs, Demographically, average monthly income

significantly influenced purchase intention for American EV brand, but gender,age and
educationnal level had no effect.

Keywords: Value, Acceptance, American electric vehicle (EV) brands,
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