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ABSTRACT

This research aims to 1) to study the health care behavior of the elderly in Bangkok 2) to study
the marketing mix factors that affect the decision to purchase dietary supplements for the elderly in
Bangkok. 3) to study the relationship between marketing mix factors and the decision to purchase
dietary supplements among the elderly in Bangkok; and 4) to study the relationship between health care
behavior and the decision to purchase dietary supplements among the elderly in Bangkok. Bangkok
area. This is quantitative research with online questionnaire as a tool to collecting data from 400
samples by accidental sampling. Statistics for data analysis were 1) descriptive statistics including
frequency, percentage, mean, and standard deviation. 2) Inferential statistics were multiple regression
analysis, with a statistical significance level set at 0.05

The results of the research found that 1) Health care behavior has a positive effect on the
decision to purchase dietary supplements for the elderly in Bangkok. The health care behavior that has
a positive effect is health promotion. and health rehabilitation only As for disease prevention It does
not have a positive effect on the decision to purchase dietary supplements for the elderly in Bangkok.
2) Factors in the marketing mix that have a positive effect on the decision to purchase dietary
supplements for the elderly in Bangkok are product factors and marketing promotion factors. As for
the price factors and distribution channels It does not affect the decision to purchase dietary

supplements for the elderly in Bangkok.

Keywords: Purchasing decisions, health behavior, marketing mix, dietary supplements
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