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ABSTRACT

This study has the objective to study the marketing mix that influences the decision to
use credit cards of Thai Generation Y in Bangkok. Factors include a demographic factors.
Marketing mix factors (4P's) using the sample group are: Thai Generation Y people between the
ages of 23-43 in Bangkok, 400 people, using a questionnaire as a tool to collect statistical data
used in the analysis, including frequency distribution, percentage, mean, and standard deviation.
hypothesis testing uses T - test statistics, One - way ANOVA statistics, and multiple regression
analysis statistics.

The research results was found that Thai Generation Y people in Bangkok Most are

female. who are between 23-29 years old with single status who have a bachelor's degree and



work as employees of a private company and have an average monthly income of 15,000 -
25,000 baht. The overall marketing mix (4P's) is at the highest level (X: 4.33). When considering
each aspect, it is found that the aspect with the highest average is the product side (Xz 4.40)
and the decision to use credit cards of Thai Generation Y people between the ages of 23-43 in
Bangkok. Overall, it was at the highest level (Xz 4.35). When considering each item, it was found
that the item with the highest average value was who decided to use a credit card because they
had a 0% installment payment period with the store. Many participating programs (X: 4.75).
The results of the hypothesis testing found that (1) Thai Generation Y people between
the ages of 23-43 years in Bangkok have different genders, ages, and educational levels.
Therefore, we tested the differences in means in pairs using the method. LSD makes the overall
decision to use a credit card different, and marital status, occupation, and average monthly
income are different, making the decision to use a credit card overall not significantly different
at the 0.05 (2) level. Marketing mix (4P's) in product, price and promotion. It affects the decision
to use credit cards of Thai Generation Y people between the ages of 23-43 in Bangkok.

Statistically significant at the 0.05 level.

Keywords: Credit card Using decision
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