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The Decision to Purchase Products through Application of Person

in the Comptroller General’s Department, Ministry of Finance
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Abstract

The purpose of this research is to (1) survey the demographic characteristics of person
in the Comptroller General's Department, Ministry of Finance who decide to purchase products
through application. (2) study the decision to purchase products through application of person
in the Comptroller General's Department, Ministry of Finance. (3) study the decision to purchase
products through application of person in the Comptroller General's Department, Ministry of Finance
classified according to demographic characteristics and behavior of purchasing products through
application. (4) study marketing mix factors affecting the decision to purchase products through
application of person in the Comptroller General's Department, Ministry of Finance. The sample
group used this study was person in the Comptroller General's Department, Ministry of Finance.

There were 307 people who have purchased products through application. and a simple random



sampling was done by collecting online questionnaire. When the researcher distributed
the questionnaire to the sample group and the data has been collected. The obtained data was
processed with computer program. The statistics used in the analysis were divided into 2 parts as
follows, Descriptive Statistics, including percentage and frequency, used with variables that have
a group measurement level. The mean and standard deviation are used with variables that have
a quantitative level of measurement. Hypothesis testing uses inferential, including T- test statistics,
One - way ANOVA. If differences are found, they will be compared on a pairwise basis using
the Least Significant Difference (LSD) method and Multiple Regression Analysis at a confidence
level of 95 percent by specifying the significance level. Statistically at the 0.05 level.

The results of research was found that person in the Comptroller General's Department,
Ministry of Finance is the sample group. Most of them are female, under 30 years of age, Bachelor's
Degree, single status, the type of manpower is civil servants and monthly income is 15,001 -
25,000 baht. Data on behavior in purchasing products through application found that person in
the Comptroller General's Department, Ministry of Finance is the sample group. Most of them
purchase products through shopee application, interested in fashion products, purchase products
3 - 6 times per month, there are purchase cost of 1,000 - 2,000 baht per month, payment channels:
Mobile Banking/QR Prompt Pay, the reason for choosing products is that the products are during
promotions or discounts period. and Marketing mix factors, product, price, place and promotion
in the overall picture, it affects the decision to purchase goods through application of person
in the Comptroller General's Department, Ministry of Finance at the highest level definitely buy
and when considering each aspect, it was found that the aspect with the highest average value
was price.

The results of hypothesis test show that (1) Demographic characteristics of gender, age,
education, status and monthly income differed. It affects the decision to purchase products
through application of person in the Comptroller General's Department personnel, Ministry of Finance
is different. Statistically significant at the 0.05 level. (2) Behavior of purchasing products through
application, frequently used application, product type, average frequency of purchases per month
and different payment channels. It affects the decision to purchase products through application
of person in the Comptroller General's Department personnel, Ministry of Finance is different.

Statistically significant at the 0.05 level. (3) Marketing mix factors affect the decision to purchase



products through application of person in the Comptroller General's Department, Ministry of Finance.
statistical significance at the 0.05 level.
Keywords: Deciding to purchase products through application, Behavior of purchasing products

through application, Marketing mix
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