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Abstract

The purpose of this study is to study the behavior of online food ordering through
application of person in The Comptroller General's Department, Ministry of Finance, including
product factors, price factors, place factors, promotion factors, people factors, physical evidence
factors, and process factors. The sample group was 300 samples from the Comptroller General's
Department, Ministry of Finance, who had used the online food ordering service. The questionnaire
was used as a data collection tool. The statistics used for analysis were frequency distribution,
percentage, mean, and standard deviation. Hypothesis testing used t - test statistics, One - Way
ANOVA statistics, and Multiple Regression Analysis statistics.

The results of the research was found that most of the participants were females,
aged between 30 - 40 years, had a bachelor's degree, were single/widowed/divorced, were civil
servants, and had an average monthly income of 15,000 - 25,000 baht. Marketing mix factors
overall, they are at the most important level (X = 4.49). When considering each aspect,
the aspect with the highest average value is physical evidence (X = 4.58) and behavior of online
food ordering through application of person in The Comptroller General's Department, Ministry of

Finance, overall, they are at the most important level (X = 4.19). When considering each aspect,



it was found that the aspect with the highest average value is the decision to ordering food online
(X = 4.39).

The results of the hypothesis test was show that (1) person in the Comptroller General's
Department, Ministry of Finance, with different genders, ages, education levels, status, person types,
and average monthly incomes, resulted in overall different behavior of online food ordering
through application, with statistical significance at the 0.05 level. (2) Factors in marketing mix,
product, distribution channel, marketing promotion, and process have an effect on overall online
food ordering behaviors through application of the Comptroller General's Department, Ministry of
Finance, with statistical significance of 0.05 level. Meanwhile, factors in marketing mix, price,
people, and physical evidence have no effect on overall behavior of online food ordering through
application of person in the Comptroller General's Department, Ministry of Finance.

Keywords : The behavior of online food ordering through application
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2.1 Aadd t - test idunislalun1snaaeuii eM1A1ALLANAI93ENI19A1LRE
Y9INa URI081 2 NA Y 1 enAdeuANNAgIUT 1 Yaden uUsEInTenans laun twa a1ty
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NILVNTNATAGINAU NTzAULBEAYN1EDRTZAU 0.05 LAZOIMINIINANITNAADUNUAITLLANANAL
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9819l ud AN 19ata HIT8LNAADUAIULANAINTIEAAIBNITILATIEN Post Hoc WUy LSD (Least

significant Difference) 1ievnnalaniuananaiu IneivuaseautdedAgyniadifinsedu 0.05

NAN15738
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NIENTHNIARE @50aTURANITIdELA Aell

¢ ¥ v
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= ' ! ! ' ~ ! ~ ¢ ) a a
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HANTTIATIENYOYATITEAUAIUUTLAUNNTAAN ImstW'ﬁ'magsluszﬁummﬁﬁfgmﬂﬁqm
A a ¥ ! ¥ ! ' = & o ¥ o
W a5 T UTI8A W WU ATUT T ALRE 8U1NT g0 Ao Uadua1uanyaenIan1gnn
J9uA1unsEuIunts Uaduaiundndun Jadeaiunisadaiunianisnain Jadenuyana
JIUATUIDININNITININUNY Az UTEATUTIAN AINFINU

HAN13ILATIENNGANTTUNITH981mseaulaunukeUndntuveIyAaInInsudyTnais
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' v
= I~
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yaans uarmelaedsnaiion ausnasunanisidela fell yaansnsudydnans nsgnaniseda

A 918 53AUNISANYT d@aun1n Ussanyaains wazsiglandenafiounieiu dngfnssy

'
Y [ aaa [y

1589971971990 UlaUN UL UNAATY TASAINIINANNY D819t TudPuN19aDRTNSEeU 0.05

o

HAN153LAT1EN T8 UEIUUSTAUNINNITAAINT AINAN BN ANTTUNITA 01500 UlauY

UL UNEATUYBIUAIINTNTUTYTNA NTENTHNITATS WU ATUNEATUN AUYDININITIATINUNE

ANUNITALFTUNNITAAIN LAYAIUNTEUIUNT :ﬁwamawqﬁﬂssumié’ammsaaulaumuu,aﬂwﬁLﬂ%’u

aa

99U AAININTUTYTINAN NTeN339N15AF laga1nsin e e dedrAyniead an sedu 0.05

luaiuYeInIuIIA1 A1UYAAS wazAudNEMENIINIEnInlulinanengfinssun1sdsemisesulau

HukeUNAMTUTeIYAAININTUURANA1Y NTENTINTAST IAgATNTIY
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