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Abstract

The purpose of this study is to examine the social media marketing, results demonstrability,
competitive advantage and attitude toward using affects intention to install solar cells of consumer in
Bangkok Metropolitan Region, factors include demographic factors, social media marketing, results
demonstrability, competitive advantage and attitude toward using. The 400 sample were drawn from
consumer in Bangkok Metropolitan Region. Data were analyzed by using the frequency, percentage,
mean, and standard deviation and collected data from questionnaires with T-Test, F-Test (One way
ANOVA), and Multiple Regression Analysis.

The study indicated that the most consumer in Bangkok Metropolitan Region of the
respondents were male, aged 30-40 years, received Bachelor’s Degree, private company employee and
received monthly income of 10,001 — 20,000 bath. Social media marketing were at high level

(X = 4.05). When each aspect, it was found that the aspect has the highest mean were customization
(X = 4.09). Results demonstrability was at high level (X = 4.03). Competitive advantage was at high

level (X = 4.13). Attitude toward using were at high level (X = 4.06). The intention to install solar
cells of consumer in Bangkok Metropolitan Region was rated at a high level (X = 4.05).

The results of hypothesis test show that (1) the consumer in Bangkok Metropolitan Region with
different gender, age, education, occupation and income had not different overall intention to install
solar cells at statistical significance of 0.05 levels. (2) Social media marketing; word of mouth,
interaction, trendiness, in addition, results demonstrability, competitive advantage, attitude toward
using had effect the intention to install solar cells of consumer in Bangkok Metropolitan Region at
statistical significance of 0.05 levels.

Keyword: Intention to Install Solar Cells
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303 Bvwamsmmesudeauoeulatl rallinilauasmsudeyaussimansdssasiomuddladenlduims
Fudernudsauesulaivesyrainsiumssaay sSunefiduazen Sminsvyilaenuiy seiuAuRile
Beonliusnmsauiderudsruesulativesyransiuassagy sneduiuazan daiasey3 Taeamsa
aglusyAuaudFsyaN

2. wamsinmwdiladndaloarsivad veusTnalumnsanmamunsuazUsuama Suunm
tdsauymaa ldun e o1 sedumsing 018w uazsieldneiou aunsaasulasad

21 fuilnaluannsaymuaziuama e warorgsneiu vilfanuddafindieasivad ves
fuslnaluimngammamuasiazUTunea Tneamsilaisnaty uansiunauazenglsifinadeanuddlafags
Toanduead vesfuslnalumngammamuasuazUiunma dadu i maeviomandauarlidnenguilus
fanudilafindsluansiead Tnemmemednerdaty dwenndasiumiadoes uiaas afiany (2566) Idvinnas
Fodes maeuilouszdumssuiaunmuasiruafvesuilnrsilnefidmaronnudilatodudlnam
wususvielsduususvesioud snsifauaslada Tnewuin iauazenesneiu vlseudslatedudlngom
wUsUIRaleduususvasioud insiinuaslaralismetuedniitudfynsadfisesu 0.05

2.2 fiilanlusngammwiasUunma fiflseaumsiine o1dw wazseldsoiiousineiu vilsa
Filafnsaleasivad vesuslaaluanngaymanmuasiasUSunmalaiieiu uansin siunsdnmaes
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(2564) l¢vimsideises vswamsnaariudsaussulanissensumalulagnnulindauaznsiuiamns
Ao dwmaronnuidlalduinisgnssuriunensdiedu K PLUS vesypainsdtnmumsnsiaduukuiu lay
wud mamaakudseueeulay dunsufduiudinanennuddaliuinmgsnasusiusennaiadu K PLUS
yesyaansatinnumInTeiulluiularaenndosiunuideves a1 ey (2565) levinmsidedes
SvEwanisnaakudsaueoulay arulindauarnisfudoyauazdnasdmaronudsladentduing
dudernudsauesulaivesynainsiuassngy sunedduazan faminsvgd Taswuin msmanmsiiu
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Tuurfidles uazandu gronng. (2565) liinsiduizes nansenuvesnsaeasnsnaiasudedny
oaulavififierudilatodudniledunndouesiuslnaauiuaisiume (Generation Y) lasnudn nsman
sudsensaulal funspuadon Sanudiuduasianssnudanntunadoruddlatodudfiodunadon
Yo UsInALIULLBITTUINY (Generation Y) uardenARediuITeves wsiing garndl (2564) lavinn133de
Fos BvBwammanarudauseulatinssensumeluladerulindauarmsiuianudes dwadeanuiila
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oaulaul Frumnuiien Suadernuddlaliuinagsnsssiuuennaiady K PLUS 109yaainsdtinunisngte
Ruwiufu egedifeddamneadffiseiu 0.05
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lifinademnudidlafadslyan fiwadvosduilaaluangammmiuasiasUsuama aaenndastuuuian
msnaarudsaneeulaiiindnisziuresmiuameianzaie msuimsiiaiisaufianeladeseiuves
Auslamlusyivdiudi vionsdudiaiunsaasnennuidndududa wieasninnnuudunse fgalouas
wsninfrensnaudn Tnsussamvesmansznervietiauedemmniuluguuuudennuiamsiaizas uag
ﬂismﬁjﬁdnﬁaﬁﬁamwmmwLmsmﬁ?u%izqQ’U'%Imw%aﬂﬁjmﬁ%’umimumﬁﬂ (Muntinga, et al., 2011; Zhu &
Chen, 2015)
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fuslnaluansaymammuasuaziuama Ssidedammiiuin guslnaluansaymasmunsuasSuamalii
A Anensmaarudedsnueseulay sumseaanuuUnsetin Tussduann fianuiuin desnisuen
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dsnupeuladiiliuinisegliyanaduniuvesiuilalunngamamussiagUuuma feaonadesiy
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soulall Nilnarennuddadedumriudemanedn lavl (Facebook LIVE) wesnguuslam Generations X,

¥
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wlwdn lavl (Facebook LIVE) vesnauduslnea Generations X, Y, Z  wavdenndesiuaidevesini vesysy
(2565) vinn1sfinwn Bvswaniseananudauesulal mnulindauasnisiudeyauaziniansdamasieniny
Filadenliuimsauienudnesulavesyaansduassaay sunesiiuazain SwiareyElasmuin
manarudseuealal minaauuulindeun dwarernuidladenlivinsdudedudsauooulat
YoayAANIFLANsISAIAY BenaiudRamafinTisseiu 0.05

4 wamsnmsuaasadnsls Fnaneniiilafasilearfisasvesusinalumngaummsmniuns
usz1Funsma asnseagulan

0.1 mauansadnsly SnadernuilafaddeaiwadvesiusioalunnsammmmunsuasUiunma
Fefidedanuiiui fuslaalungammmuasuasUiunma ienuddgpomsuansaadnsly Tusedunn &
AL InseSuenrudifyvesluardivadin mszivnledaduiFesins wasyneduneiuaudud
nadnsvoIshnaslsansiead Wudesiesudsslonivemsinnddaats iwadlavannsdaunnmiuusneig
seineneulay wimsanssleaswadanduitesiny uasivselovd silfidunisuansaadnsly siai
doswn Aaddlsanfisadiiu ulnnssuifedulmdansonawunislénszualiiiuuuduiuededddlnd
wialidesaine aunsainluliuseleonilaunnune lneaansadmdsnuuasenfinglUldldlaensmiaudssy
derdndundanuliiviendsnuenufeuls warlunislinuedlineliifanansenusedndon szaring
rousaznimfndaleaiiwadazfuosite uaninusslen nsiifRadsafiead fuifesslomivay
AnudeinnIssenfuLIanTININNSLaRINAa S Seaenadesiunguidiaeinisseniumealulatidngn
1 mauansmadnsld Aemsvensumaliladtumninidlduinssusuianntunlyl dufanssuaerilingg
yhanlusluuuiiuvetesdnsfilinuegiuasduss Ao umsdindulavesuslnnasdnduladonde
aud Aefuslaatuldsuludomoimssudemuiglumsldmeluladuasnssuidsslenilunsldam (avis
1989)

5. wamsAnwiauadsensldiiduaseauiilainidluarsioad vesuslnalumnganmuniuay
Uas1Funima asnsaaguland

5.1 Visuafisensld fnaennudidlafndslearwadvesfuilnaluanngummumuasiuasUTumma

Widefianuiiui Juilaaluwansanmumuesuazyuauma enudidnysderruaisenisly lussduun
anudiuindanussiiladaindensiadulafaddsafised fanugeiivsfaddaasivad madedula

[
(Y

¢ ¢ & o a a YIS a & ¢ ¢ & A aa Y a
anddlgarsiwadilunmsdndulanvigyaain waznisanaulafadddeasianidusemavesiuslanluun

D D R

nyammUAsLAzUIHAmaT sEenadoafuNATeues unms guun (2562) livimsAideiEes simunfdens
TnalulaBuardodsausoularl dswadonnudslatondosfnsnsudinugosmssesulativesfuslaaly
nysmnIvUAsWaEUIHAma Taewudn viruaisensidnalulad aunissuianudelunislden dunsius
feuselon wogdunsduifemnuides dwmadeanuisladondesinsnsudiudomsseulal o
Tedfyneadnisedu 0.05

6. uamsAnwnamldisevlaesouiieviiduadeniiusdladnsiloarfivadvesusionluis
nguIMTUATIAYUSuna asnsaagUlaae

6.1 mulldivFeulnaiFeuiiou fnademundlafndilsanfisadvesfuslaalunnganmamiuas
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fisvansuanasainaneluoimsasd Liflwanvionsean unaddeiniesldluia duselovdunniy
nszudlnihann dinaumslii Sedfivesazmnauglums Wa-elnihmelueasuazueneians Wu
gunsaififudsslonilifiveadefiasliAnuafivinsliou telunmslidinusssriuldftuiasdsznda
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Aldane uay Al vesfuslaelusnsamemunsuazUuama Jsaonadoaiunuideves avsws U
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Jalguaus
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YSuumanguan
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nIsuanesaansla

1. msuansadnsld Mnuamfouandiiiiuin aslianuddyiunsuansadnsly Wewin ms
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mulAiuFeulneseuiisy
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visonszan \unadselrdes Tl Feiinnudrdny wasidulstlevisieguslnaegud
vimundnenIsly
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firnudseiuladauindenisinduleindsleadiead deilnudiy waruuselevineduilang
Tolauauuzion v IveRssaly
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UseAviBamlumsfesdleasiead

2. msfnwadsiifunsdnwiameduslaaluumngaummamuasiasUumma vty lunside e
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