nsaaarudensesulal nseeuiumalulad uasiiruaiironisdeaudrdmasonnundlade
smswieuUsuitaguamuuuwanwesusaulall vesfuslaaluluangammamuas
Social Media Marketing Technology Acceptance and Attitude Toward Purchase
Affects Purchase Intention Ready-to-cook Healthy Food on Online Platform

of Consumers in Bangkok

nasuns lnuadnd
g1 NSURY AMEUINTEINT UMAINENFETIUAILI

H3URATaUUNAIY

Kulwarin Komonrut
E-mail: 6514154056@rumail.ru.ac.th
Faculty of Business Administration Program in Accounting

Ramkhamhaeng University

Corresponding author

UNANED

MsANYLN IR UsTasR Wiafnwnsaianudsaueaulal nMsseusuwmalulad wasiAUARAaNSTD

q
[ ¥

duen deadornunlatioemsnienuaiioguamunwnasvlesuesuladvesiuilnaluluanswmmumuns
Uade laun Jadeduyana manaarudsrussulal nsvensumalulad wasvirafnenmstedus lneldngy

Y A Y a ° 1% I3 A A < %
fIDYNAD %Uiiﬂﬂium@ﬂ?%mwmﬂqu@ﬁ UIU 400 AU ImﬂfuLLUU&E]UQ’]@JLUNL%@&@JEﬂumiLﬂUS’JUi’JWUE}uﬁ

aa

ananldlunsiiasient loun nsuanuaseud Seeas Aty wardiulesuuanmTgu NMsNAdoUANNAFIY
lFafifn1snAae UL UL ttest WUUARAANUWUTUTIUNNARET (One - Way ANOVA) Uazaliinsannaenyian
(Multiple Regression Analysis)

nam$ITenuI Juslnaluasnsammavnues dulvaidumemds Msfinwnssiuligaes Yszneu

(%

911519013 wazlingldnafion 15,001 - 30,000 UM MsnatarudrLeaulal lnsnmsueglusyiu

A 1%

ndian (X = 4.21) dlefiarsanseiiu wuiwnunidanaieunianse auanuien (X = 4.37) msgeusu

9

= A

walulad lneamsiweglussduiniign (X = 4.26) WeNa1saunseniu nuiviuidanaisuniiande

q q

mumssuiusslend (X = 4.27) firuadidenistioduan egluseduinniign (X = 4.25) uazanunslagesims

wieulsuiegunmuuunanesueaulavesuTnAluluanssmmavuns egluseivinn (X = 4.09)

HANSNARBUANNAZIY WU (1) HUSInAlUmnTannavuAsNaima seAun1sANY) uazenTneneiy

aad

binnuadageemnandenussiiegunmuuunanesuesulatineiu sgndtuddgymeadansedu 0.05

) msnaneRudsPLeulal AuANUULAY AN FUAILRINEINEA Lazamumsaaawuulinsalin



wen il Mmiveusuwmalulad smunisfuianudelumsldenu suivinueinensdedui finasenussla
FopsnienUssiiagunmuuwasvlesueaulauvesiusinalulangumumuns egdideddgmieata
Ay 0.05

AaAgy: avuadlateeInieuUsuiieaunm

Abstract

The purpose of this study is to examine the social media marketing, technology acceptance
and attitude toward purchase affects purchase intention ready-to-cook healthy food on online platform
of consumers in Bangkok, factors include demographic factors, social media marketing, technology
acceptance and attitude toward purchase. The 400 sample were drawn from population of consumers
in Bangkok. Data were analyzed by using the frequency, percentage, mean, and standard deviation and
collected data from questionnaires with T-Test, F-Test (One way ANOVA), and Multiple Regression Analysis.

The study indicated that the most consumers in Bangkok of the respondents were female,

received Bachelor’s Degree, occupation civil servant and received monthly income of 15,001 - 30,000

bath. Social media marketing were at highest level (X = 4.21). When each aspect, it was found that the

aspect has the highest mean were trendiness (X = 4.37). Technology acceptance was at highest level

(X = 4.26). When each aspect, it was found that the aspect has the highest mean were perceived ease of use
(X = 4.27). Attitude toward purchase was at highest level (X = 4.25). The purchase intention ready-to-cook
healthy food on online platform of consumers in Bangkok was rated at a high level (X = 4.09).

The results of hypothesis test show that (1) the consumers in Bangkok with different gender,
education and occupation had different overall purchase intention ready-to-cook healthy food on
online platform at statistical of 0.05 levels. (2) Social media marketing; entertainment, trendiness,
customization, word of mouth, in addition, technology acceptance; perceived ease of use, including,
attitude toward purchase had effect purchase intention ready-to-cook healthy food on online platform
of consumers in Bangkok at statistical significance of 0.05 levels.

Keyword: Purchase Intention Ready-to-cook Healthy Food
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