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Abstract

This objectives of this research were to study 1) the marketing mix factors (6P's)
that affected the decision to purchase products online of consumers in Nonthaburi
Province 2) The perception of application usage factors that affected the decisions to
purchase products online of consumers in Nonthaburi Province. It was a quantitative
research. the questionnaire was adopted to collect data from a sample of 400
consumers and were analyzed using frequency, percentage, mean, standard deviation,

and multiple regression analysis.

The results of the research found that the majority of samples were female.
They were between the ages of 31 - 40 years old, had bachelor’s degree. Occopation as
a ecovermment official/federal agents. Their average monthly income was between 20,001 - 30,000
baht. Most of the sample group choosed to buy through Shopee most often. Those
desired average price for purchasing at 200 - 500 baht. The results found that the level
of opinions of the overall marketing mix factors (6P’s) were at a hight levels of their

opinionsO_( = 4.00 S.D. = 0.353). The perception of application usage factors were at a

hight levels opinions (X = 4.04 S.D. = 0.409). And this founding revealed the certain
levels of decision to purchase products online of consumers in Nonthaburi province

were purchased for sure (X = 4.30 S.D. = 0.628)



The hypothesis testing result found that

1. The marketing mix factors affected the product online perchasing
decisions of consumers in Nonthaburi Province at a statistical significance level at 0.05.
With a prediction coefficient (R") of 0.094. This showed that independent variables were
the marketing mix factors affected the dependent variable which was the decisions to
purchase products online of consumers in Nonthaburi Province at 9.40 percent. Further
analysis revealed two significance aspects : privacy and place which affected the
products online purchasing decisions of consumers in Nonthaburi Province.

2. The perception of application usage factors affected the products
online purchasing decisions of consumers in Nonthaburi Province at a statistical
significance level at 0.05. With a prediction coefficient (RZ) of 0.079. This showed that
that independent variables were the perception of application usage effected the
dependent variable, which was the decisions to purchase products online of consumers
in Nonthaburi Province at 7.90 percent. Further analysis revealed one significance
aspects : security which affected the products online purchasing decisions of consumers
in Nonthaburi Province.

Keyword : Marketing mix Factors , The perception of application usage factors,

Online purchasing decisions
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