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ABSTRACT

The aim of this research was to investigate 1) to investigate factors influencing brand loyalty on
purchasing of Sumsung smart phone of generation Y customers in Bangkok 2) to investigate factors influencing
brand loyalty on purchasing of Sumsung smart phone of generation Y customers in Bangkok province and
relationship between factors influencing brand loyalty on purchasing of Sumsung smart phone of generation Y
customers in Bangkok province. A sample was selected from Generation Y customers using Samsung
smartphones in Bangkok cases, 430 people were included. The research instrument was questionnaires and
statistical processing, including Frequency Distribution, Percentage, Mean and Standard Deviation. The results
of hypothesis testing used pearson product-moment correlation coefficient and Multiple regression analysis.
The research results can be found out that:

Most respondents were female, 276 people amounts to 64.19%, 27 - 30 years of age, 195 people amounts
to 45.35%, single status, 195 people amounts to 45.35%, private sector employee, 169 people amounts to
39.30%, average incomes 10,001 - 20,000 Baht, 153 people amounts to 35.58% and average incomes 20,001 -
30,000 Baht, 153 people amounts to 35.58%, graduated with bachelor’s degree, 301 people amounts to 70%

The marketing mix factors influencing brand loyalty on purchasing of Sumsung smart phone of
generation Y customers in Bangkok. found that the overall was highest level. The highest important factor were
distribution channels, products, prices and promotions, respectively. brand loyalty on purchasing of Samsung
smart phone found that the overall was highest level, the most opinionated areas were found to be product
satisfaction, brand preference, willingness to pay, membership, word-of-mouth, and repeat purchase. respectively.

Hypothesis testing revealed that the all marketing mix factors had positive correlation factors

influencing brand loyalty on purchasing of Sumsung smart phone of generation Y customers in Bangkok with



the statistical significance at the level of 0.01. Most factors influencing brand loyalty on purchasing of Sumsung
smart phone of generation Y customers in Bangkok was price, place, promotion, respectively. Least factor
influencing was product. The marketing mix factors can predict customers purchasing decision brand loyalty
on purchasing of Samsung smart phone of generation Y customers in Bangkok about 62.5 percent with the

statistical significance at the level of 0.05

Keyword: brand loyalty, Samsung Smart Phone, Generation Y
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